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1. Executive Summary

The EU-Georgia Business Council (EUGBC) with the support of the Delegation of the
European Union (EU) to Georgia, in the scope of the Service Contract No 04/Inf 2009/GE
of 24™ of November, 2009 has issued publication aimed at raising business sector’s
awareness of internationally recognized trade practices, rules and conditions for access
to the European Union (EU) market.

The publication Export of Fresh Fruits and Vegetables from Third Countries to the
European Union Market that is intended for Georgian producers of fresh fruits and
vegetables is in Georgian language with an English summary. Publication was issued in
July 2010.

In the framework of the project, seminar: What the Georgian Exporters Should
Know to Access EU Market was organized by EUGBC to provide interested parties,
with an opportunity to better understand the requirements and specific issues of export
of fresh fruits and vegetables to the EU market.

Release of the publication and the respective seminar were actively covered by TV and
radio Channels as well as printed media.

2. Publication - Export of Fresh Fruits and Vegetables from
Third Countries to the European Union Market

The publication focuses on the main aspects of marketing standards for fresh fruits and
vegetables; specific marketing standards for citrus fruit; sanitary and phytosanitary
measures for plants and plant products, as well as food safety and hygiene requirements
of the European Union (EU).

The publication was printed in 550 copies. The layout of the publication was agreed with
the Delegation of European Union to Georgia and contains the logos of EUGBC and the
EU as well as the disclaimer. The publication contains 40 pages; the inner text is printed
in 2 colors on 80 g offset paper in Georgian with an English summary and a full-color
cover 135 g coated matt paper. The format of the publication is A5.

Presentation of the publication was made at the 7" International Conference: "Georgia’s
European Way - Cooperation in the Framework of the Eastern Partnership” held in
Batumi on 15-17 July, 2010 as well as at EUGBC members’ annual meeting held in Thilisi
on 19" of July, 2010. Respective Press Release in English and in Georgian language is
attached (see Annex N 1).

The publication, together with respective press release (see Annex N 1) was
disseminated among participants of the 7" International Conference “Georgia’'s
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European Way - Cooperation in the Framework of the Eastern Partnership”, held in
Batumi on 15-17 July, 2010, EUGBC members, partner organizations (AmCham
Georgia, Georgian Camber of Commerce and Industry, French Business Council in
Georgia, International Center for Trade Policy and Law of Georgia etc), SMEs,
representatives of Georgian authorities, diplomatic corps accredited in Georgia, EU
institutions, media and NGOs.

Electronic version of the publication can be found on the websites of EUGBC -
www.eugbc.net, and the EU Delegation to Georgia - www.delgeo.ec.europa.eu.

The publication’s hard copy is attached to this report.

3. Seminar - What the Georgian Exporters Should Know to
Access EU Market

Seminar was held on 28" of October, in Thilisi, at the Conference Hall of the National
Service of Food Safety, Veterinary and Plant Protection of the Ministry of Agriculture of
Georgia (Invitation, agenda and photos of the seminar see in the Annex N 2).

The goal of the seminar was to raise Georgian exporter’s awareness on important issues
of exporting fresh fruits and vegetables to the EU market such as:

» The main aspects of marketing standards for fresh fruits and vegetables;

» Specific marketing standards for citrus fruits;

» Sanitary and phytosanitary measures for plants and plant products;

» Food safety and hygiene requirements of the EU.

Respective Press Releases in English and in Georgian was disseminated prior and after
the seminar (see Annex N 1).

A banner with the EUGBC and EU logos was displayed in the conference rooms for
visibility (photos see in Annex N 2).

Around 50 entrepreneurs, representatives of the authorities, journalists, NGOs and other
interested parties participated in the seminar (list of participants see in Annex N 2).

Irakli Moistrafishvili, Export Promotion Chief Coordinator of Georgian National
Investment Agency (GNIA) informed the seminar participants on the Export Promotion
Service of GNIA, its goals and activities.

Seminar was covered by different TV and Radio channels, as well as printed media.
Seminar was free and open to public and all interested companies and individuals were

welcomed to attend. Participants of the seminars showed a big interest and actively
engaged in discussions.



4. Press & Media Coverage

EUGBC ensured the presence of media (TV and Radio channels as well as printed
media) at the seminar to ensure maximum visibility of the event. Respective press-
releases on the release of publication and organization of the seminar were disseminated
in Georgian and English language prior to each event (see Annex N 1).

On 27™ of July 2010, EUGBC Secretary General’s 25 minute interview, on EU-Georgia
trade issues was aired live in the morning program of Radio “LIBERTY”. The importance
of the publication Export of Fresh Fruits and Vegetables from Third Countries to
the European Union Market with support of EU was also discussed during the
interview.

On 28™ of October 2010, EUGBC Secretary General’s interview, on the goals and topics
of the seminar, related to the Export of Fresh Fruits and Vegetables from Third Countries
to the European Union Market was aired live in the morning Business Information
Program of Radio “QALAQI” (Radio City) and in the “News Program with Tea Shvelidze”
of the Radio “IMEDI”.

On 28™ of October 2010, the Seminar was covered by following TV Channels: RUSTAVI
2, Georgian Public Broadcasting (Channel 1), Region TV, KAVKASIA.

Following provides a list of publications and seminars coverage in press and media
(individual articles see in the Annex N 3):

> Interpressnews — 22.07.2010 (in English);

» News Georgia — 22.07.2010
http://newsgeorgia.ru/economy/20100722/213344519-print.html (in Russian)
Georgian Journal — Issue 28(159), 23.07.2010 http://www.georgianjournal.ge/
(in English);

Sarke — 26.07.2010, Interview with EUGBC Secretary General, Konstantin
Zaldastanishvili (in Georgian and in English);

Svobodnaya Gruzia — 29.07.2010 (in Russian);

Internet Portal Davisvenot.ge — 26.10.2010 (in Georgian);

Pressa.ge - 26.10.2010 (in Georgian);

Mtavari.Info - 27.10.2010 (in Georgian);

Web Site of National Service of Food Safety, Veterinary and Plant Protection of the
Ministry of Agriculture of Georgia - 27.10.2010 (in Georgian);

Expressnews - 28.10.2010 (in Georgian);

Internet.ge - 28.10.2010 (in Georgian);

News Agency - 28.10.2010 (in Georgian);

FINANCIAL — 01.11.2010 (in English);

Publishing House “Navigator”, Newspaper Georgian Products — 10.11.2010,
3/2010 (in English).
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5. Feedback Received

Positive feedback was received from interested persons and organizations, such as:
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Business and Economic Centre (see Annex N 4);

Deputy Minister of Foreign Affairs of Georgia (see Annex N 4);

Deputy State Minister for European and Euro Atlantic Integration (see Annex N 4);
Georgian National Investment Agency/Ministry of Economy and Sustainable
Development of Georgia (see Annex N 4);

Deutsche Gesellschaft fur Technische Zusammenarbeit - GTZ (see Annex N 4);
EUGBC Members, partners and participants of the seminar.
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Press-Release
19 June 2010

The EU-Georgia Business Council (EUGBC)
Issues one more publication for Georgian exporters

The EU-Georgia Business Council (EUGBC), in the framework of the project supported by the
European Union has issued its fourth publication for Georgian exporters to the EU - Export of Fresh
Fruits and Vegetables from Third Countries to the European Union Market.

This publication focuses on the main aspects of marketing standards for fresh fruits and
vegetables; specific marketing standards for citrus fruit; sanitary and phytosanitary measures for
plants and plant products, as well as food safety and hygiene requirements of the European Union
(EV).

The main goal of the trade facilitation project, implemented by EUGBC and funded by the European
Union, is to raise awareness in the Georgian business sector of internationally recognized trade
practices, rules and conditions for access to the EU market. Publications issued in the framework of
the project and intended for potential exporters, are in Georgian with an English summary. The
project is aimed at providing the Georgian business community (mainly, small and medium
entrepreneurs) with practical information on EU trade legislation, regulations, procedures, rules
and standards. Seminars will also be organized to provide interested parties with an opportunity to
better understand the requirements for trade with the EU.

David Jalagania, Deputy Minister of Foreign Affairs of Georgia stated that “With such
activities EUGBC as a business organization successfully carries out one of its main functions - to
raise awareness amongst Georgian businesses on trade with the EU. Such projects are particularly
important for small and medium businesses.”

Ambassador Per Eklund, Head of the EU Delegation to Georgia expressed his satisfaction
with the project outcomes and stated: “We are very pleased to collaborate with EUGBC, as this will
contribute to the implementation of one of the main priorities of the European Neighborhood Policy
Action Plan — the facilitation of trade between Georgia and the EU.”

In his comments Howard Chase, Chairman of the EUGBC Board of Directors said: “We believe
that the issued publication will provide valuable information and serve as a practical guide to
Georgian producers interested in the export of fresh fruits and vegetables to the European market”.

While explaining the objectives of the project, Kote Zaldastanishvili, EUGBC Secretary General
said: “This publication, written in a simple and reader-friendly way, as well as the planned seminar,
will provide valuable information and explain important aspects of export of fresh fruits and
vegetables to the EU to potential Georgian exporters and will contribute to the promotion of
Georgian products to the EU market.”

The electronic version of the publication can be found on EUGBC website www.eugbc.net as well as
on the EU Delegation’s website www.delgeo.ec.europa.eu.
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PRESS-RELEASE

EU-Georgia Business Council (EUGBC) with the support of the EU Delegation to Georgia in cooperation
with the National Service of Food Safety, Veterinary and Plant Protection of the Ministry of Agriculture of
Georgia is organizing a seminar on “What the Georgian Exporters Should Know to Access EU
Market”. The seminar will take place on October 28, at 10:30 at the Ministry of Agriculture of Georgia,
6 Marshall Gelovani Ave., at the Conference Hall of National Service of Food Safety, Veterinary and Plant
Protection.

The goal of the seminar is to inform Georgian producers on important issues of exporting fresh fruits and
vegetables to the EU market:

e The main aspects of marketing standards for fresh fruits and vegetables;

o Specific marketing standards for citrus fruits;

e Sanitary and phytosanitary measures for plants and plant products;

e Food safety and hygiene requirements of the EU.

The seminar is free and open to public and all interested company and individuals are welcome to attend.

For additional information and confirmation of your participation please contact EU-Georgia Business
Council at 59.36.07, 895-98.99.16, tamar.khuntsaria@eugbc.net, kote.zal@eugbc.net.
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EU-Georgia Business Council (EUGBC) has organized a seminar for the Georgian
producers on the export of fresh fruits and vegetables to the EU market

EU-Georgia Business Council (EUGBC) with the support of the EU Delegation to Georgia in
cooperation with the National Service of Food Safety, Veterinary and Plant Protection of the
Ministry of Agriculture of Georgia has organizing a seminar on “What the Georgian Exporters
Should Know to Access EU Market”. The seminar took place on October 28, at the
Conference Hall of the National Service of Food Safety, Veterinary and Plant Protection of the
Ministry of Agriculture of Georgia.

The goal of the seminar was to inform Georgian producers on the issues affecting the export of
fresh fruits and vegetables to the EU market.

The Head of the National Service of Food Safety, Veterinary and Plant Protection, David
Koberidze and Secretary General of the EU-Georgia Business Council, Konstantin Zaldastanishvili
welcomed the participants and took part in the seminar sessions.

During the seminar the expert of the food safety, veterinary and plant quarantine, Otar
Skhvitaridze and the expert of the food safety and quality control, Giorgi Mikadze provided the
participants the information on the following subjects:

e The main aspects of marketing standards for fresh fruits and vegetables;
Specific marketing standards for citrus fruits;
Sanitary and phytosanitary measures for plants and plant products;
Food safety and hygiene requirements of the EU.

Around 50 representatives of Georgian producers of fruits and vegetables, other interested
organizations and media took part in the seminar.

The participants showed strong interest towards the seminar topics, which resulted in a lively
discussion and question and answer sessions.

For additional information please contact EU-Georgia Business Council at 59.36.07, 8-95-
98.99.16, tamar.khuntsaria@eugbc.net.
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The EU-Georgia Business Council (EUGBC)
requests the pleasure of your company at the seminar, organized in the framework,
of the project supported by the FEuropean Union

What the Georgian Exporters Should Know to Access EU Market

Venue: Ministry of Agriculture, 6, Marshall Gelovani Ave, Tbilisi
Conference Hall of the National Service of Food Safety, Veterinary and Plant Protection
28 October 2010, from 10:30 until 16:00

The EU-Georgia Business Council (EUGBC) is grateful to the National Service of Food
Safety, Veterinary and Plant Protection of the Ministry of Agriculture for close cooperation

Working language — Georgian
Attached please note the agenda of the seminar

RSP by 26 October, 2010
Kote.zal@eugbc.net
tamar.khuntsaria@bp.com




EU-GEORGIA
BUSINESS COUNCIL

Project is funded by the Project is implemented by the
European Union EU-Georgia Business Council

Seminar:
What the Georgian Exporters Should Know to Access EU Market

Venue: Conference Hall of the National Service of Food Safety, Veterinary and
Plant Protection, Ministry of Agriculture, 6, Marshall Gelovani Ave., Tbilisi

October 28, 2010

AGENDA

Working language - Georgian

10:30- 11:00 - Registration

11:00-11:30 - Welcome and opening speeches:
e David Koberidze, The Head of the National Service of Food
Safety, Veterinary and Plant Protection
e Konstantin Zaldastanishvili, Secretary General of the EU-
Georgia Business Council
e Erik Eriksen, The Representative of the EU Delegation to
Georgia

11:30-11:45 - Coffee Break

11:45 - 12:00 - EU Export Help-Desk for the exporters of third countries
Erik Eriksen, The Representative of the EU Delegation to

Georgia

12:00-12:45 - Sanitary and phytosanitary measures for plants and plant
products
Otar Skhvitaridze, expert of the food safety, veterinary and plant
quarantine



12:45 - 13:30

13:30 - 14:00

14:00 - 14:45

14:45 - 15:00

15:00 - 15:15

15:15 - 15:45

15:45 - 15:55

16:55 - 16:00

- Food safety and hygiene requirements of the European Union

(EU)
Giorgi Mikadze, Expert of the food safety and quality control

Questions and discussion

Buffet-Lunch

- Main aspects of marketing standards for fresh fruits and

vegetables
Giorgi Mikadze, Expert of the food safety and quality control

- Specific marketing standards for citrus fruits

Otar Skhvitaridze, expert of the food safety, veterinary and plant
quarantine

Questions and discussion

- Presentation of the Export Promotion Service of Georgian

National Investment Agency (GNIA)
Irakli Moistrafishvili - Export Promotion Chief Coordinator,

GNIA

Conclusion of seminar
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EU-Georgian Business Council Issues Fourth Publication for Georgian Exporters
13:07 22-07-2010

The EU-Georgia Business Council (EUGBC) with the support of the Delegation of the European
Commission (EC) to Georgia, issued the fourth publication for Georgian exporters — ‘Export of
Fresh Fruit and Vegetable to the European Union market from third countries’.

The publication is about fresh fruit and vegetable marketing standards; specific marketing
standards for citrus; EU health and phyto sanitary demands on plants and plant products also
demands on food safety and hygiene.

As EU-Georgian business council representatives explain, the project aims at aimed at raising
business sector's awareness of internationally recognized trade practices, rules and conditions
for access to the European Union (EU) market.

The publications intended for potential exporters are in Georgian with an English summary. They
are part of EUGBC-led project aimed at providing the Georgian business community (mainly,
small and medium entrepreneurs) with practical information on the complex EU trade legislation,
regulations, procedures, rules and standards.



EUGBC 3HaKOMUT rpy3uHCKUIA BU3HEC C YCNOBUSIMM 3KCMOpPTa Ha eBpOneicKme pbiHkK | SKoHOMMKa | HoBocTu - Mpy3us

HoBocTu-1'pysusa

MHPOPMAIIMOHHOE ar€HTCTBO

EUGBC 3HakOMUT Irpy3MHCKHUIM OU3HEC C
YCJIOBHUAMMU 3KCIIOPTA HA €eBPOIIeNCKHE PHIHKU

© wuHTepHeT

22/07/2010

TBUJINCU, 21 viron - HoBocTu-IFpyausa, Nabpuan Hamranaweunu. Bonpockl 3kcnopTa CBEXMX
(PPYKTOB 1 OBOLLEN U3 TPEeTbMX CTPaH Ha pbIHOK EBpocoto3a nobpobHO paccMaTpmBaloTCA B HOBOW
ny6nukaummn, NoAroTOBMEHHON ANSA rPY3MHCKUX NpeanpuHumMmarenen 6usHec-cosetom "EBpocotos-Ipysusa”
(EUGBC).

KommeHTHpys ee BbIxod, Npeacenartenb CoBeTa AnpekTopoB busHec-coBeTa "EBpocoto3-Ipy3una” Xosapa
Yelicn oTMeTuUI, 4To HoBasi Nybnvkauus 6yaeT nonesHbiM NpakTUY4eckuM PyKOBOACTBOM OIS TEX FPY3UHCKUX
OGM3HECMEHOB, KOTOpblE 3aUHTEPECOBaHbI B 3KCMOPTE CBEXUX (PPYKTOB 1 OBOLLEN Ha pbiHKM EBpocotosa.

Mybnukauns 3aTparnBaeT Takme BaXkHble BOMPOCHI, Kak MapKETUHIOBbIE CTaHOAPTbl CBEXMX OPYKTOB ©
OBOLLEN, cneundmryeckne MapkeTUHroBble CTaHg4apThl ANS LUTPYCOBbIX, uTocaHuTapHble TpeboBaHusa EC Ha
NPOAYKTbl paCTEHNEBOACTBA U PACTUTENbHOIO NPOUCXOXAEHUS, a Takke TpeboBaHUsA nNo GesonacHocTH
NPOAYKTOB NMUTaHUA U TUIMeHe.

Mo MHEeHM 3aMMUHUCTPa MHOCTPaHHbIX Aen Mpy3un Jasuaa xanaraHus, "6usHec-coseT "EBpocotos-I py3us’
YCMELUHO OCYLLECTBMSAET OAHY U3 MMaBHbIX CBOMX MUCCUN - NOBbILLIEHNE YPOBHS 3HAHWUI TPY3UMHCKUX
npeanpuHnUMaTenen, ocobeHHo npeacTaBUTeNen Marnoro n cpegHero 6usHeca, 06 0COBGEHHOCTSAX U
TpeboBaHUAX €BPONENCKOro pbiHKa".

Pykosogutens generaumm EC B 'py3um Nap 3knyH Bbipasnn yBEPEHHOCTb, YTO COTPYAHMYECTBO C BusHec-
coBeToM "EBpocoto3-Ipy3unsa” 6yaet cnocobcTBOBaTh peanusaumm OgHOro N3 OCHOBHbLIX MPUOPUTETOB MilaHa

http://newsgeorgia.ru/economy/20100722/213344519-print.html[23/07/2010 00:30:20]
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OENCTBUA COCeACKON Nonutukn EBpocotosa - passutuio Toproenu mexay EC u pyanei.

"eHepanbHbIN cekpeTapb busHec-coBeTa "EBpocotos-Ipysma” Kota 3angactaHmwBmnm ocobo otmeTun
NPOCTON N AOXOOUYMBBIN CTUMb HANMCaHUSA Nyonukauum, KoTopas CooepXXUT BaXkHYH MHAOPMaLMIo Ans
rPY3NHCKMX OM3HECMEHOB, 3aHATLIX SKCMOPTOM CBEXMUX (DPYKTOB M OBOLLEN.

http://www.newsgeorgia.ru//economy/20100722/213344519.html

© 2010 HoBocTtu-Ipy3us

http://newsgeorgia.ru/economy/20100722/213344519-print.html[23/07/2010 00:30:20]
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EU standards for Georgian fruit and vegetable importers

EU-Georgian Business Council (EUGBC) supports Georgian exporters at hot European market. A publication
‘Export of Fresh Fruit and Vegetables from third Countries to the European Union Market' was issued to this
end.

Exports of Fresh Fruits and Vegetables to the EU market is subject to strict check of compliance with regard
to EU food safety and hygiene requirements, such as restrictions on certain food additives, pesticide residues
and chemical contaminants. Member States of the European Union decide where to carry out the official
checks and random testing - at the points of entry, distribution or retail sale.

The EU food safety legislation stipulates that all imported food shall comply with EU food safety standards. All
food importers are responsible for traceability of the food exported to the EU, which means that the importer
should be able to provide all necessary information about the primary production and post harvest handling of
the produce in order to satisfy EU food safety requirements. If the importer has a reasonable concern about
the quality of the food imported in the EU the importer should inform relevant authorities and the food must
be withdrawn from the EU market.

The publication also provides with general hygiene requirements for primary production of food, which are
also applicable to growing and harvesting of fruits and vegetables. It also describes relevant EU rules on
microbiological contamination, chemical contaminants, pesticides approved for use in the EU and those which
are banned, also harmonized Maximum Residue Levels (MRLS) for pesticides and food additives.

The EU also sets marketing standards for fresh fruits and vegetables the third country's exporters also should
comply with it. In addition to the strict regulatory framework, exporters of Fresh Fruits and Vegetables should
be aware of certification and inspection rules at the point of entry into the EU.

The EU legislation defines two main food categories: food of animal origin and non-animal origin. All
agricultural products including Fresh Fruits and Vegetables belong to the latter. Fresh Fruits and Vegetables
include fresh fruits, vegetables, herbs, sprouts, mushrooms as well as precut ready to eat fruits and vegetables.
Food of non-animal origin is entitled to less strict import rules in the EU than the food of animal origin. While
third country exporters of products of animal origin need to acquire a special imports approval from the EU
(and need an adjunction to the list of third country enterprises, which are allowed to export food of animal
origin to the EU market) this rule doesn't apply to the exporters of the products of non-animal origin.

According to the EU marketing standards Fresh Fruits and Vegetables are allowed on the EU market, if the
products are sound, of market quality and if the country of origin is marked on the product. Marketing
standards specify the quality, classification, size, packaging, storing, transporting, presentation and labeling
requirements of the products. The purpose of marketing standards is to inform consumers about the quality of
the product and its origin.

In order to ensure that Fresh Fruits and Vegetables exports from third countries meet the EU marketing

http://www.georgianjournal.ge/[23/07/2010 23:43:47]
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standards, exporters are required to have a Certificate of Conformity that can be acquired by the third country
exporters either in the exporting country or at the point of entry into the European Union. Inspection bodies of
the EU Member States carry out conformity checks of consignments of Fresh Fruits and Vegetables with the
information provided in the Certificate of Conformity.

Moreover third country exporters are required to provide a Phytosanitary Certificate at the point of entry into
the European Union issued by the competent authority in the third country and confirming that the exported
agricultural products are not contaminated with harmful chemical contaminants or micro-organisms, which
can cause harm to human or plant health and which are capable of carrying plant diseases.

Free virtual zones for IT development in Georgia

Virtual Zones freed from taxes and special regulations will be introduced in Georgia soon to give an impetus to
sluggish Georgian Information Technology (IT) market.

Georgian government plans to create several tax-and-regulation free virtual zones in Georgia. Any local or
foreign investor that will be operating in those zones and producing IT product will be free of income, excise,
customs and gain taxes. Moreover, the preferences will be introduced in other business regulations but
government has no detailed plan to this end; it is still under investigation; it is supposed to be outlined by the
second hearing of the bill that was already approved by the first hearing at the extraordinary session on July
16, 2010.

What is known for sure is that irrespective of the fact whether the producer company is a local or foreign-
based, the exported Georgian IT product will be exempted from taxes, Natia Mikeladze, Deputy Finance
Minister of Georgia, told Georgian Journal. The governmental understanding is that I'T technologies are
underdeveloped in Georgia while it is the basis of modern world and economy. To boost the sector and produce
computers and IT programs locally, the questioned field needs preferences.

""The aim of the bill for virtual zones is to create an attractive business climate for companies operating in 1T
sector in Georgia," Mikeladze said.

This is a bill that will support IT development [in Georgia] as much as possible, ** Nika Gilauri, Prime Minister
of Georgia, said at governmental sitting on June 18, 2010 prior the questioned bill was submitted to parliament.
""We have created Free Industrial Zones where the export-oriented companies enjoy the biggest possible tax
preferences; we want also to make Georgia as the tax free zone for companies that will be oriented on
computer technology's development, i.e. at IT development.*

According to him, a foreign-based company can establish a company in Georgia and pay minimal for

that. Government expects that big companies like Microsoft will be attracted to enter Georgia as a result of
creation of free virtual zones. According to Mikeladze, there is a great interest and after the Primer trumpeted
the news on creation of free virtual zones and it was put on web sites of the State Chancellery and Ministry of
Finances of Georgia, people [very likely potential investors] from Ukraine, Poland and other countries have
been calling on hot-line to find out details of the initiative.

Government initiated a bill for so called Virtual Zones early in June of 2010 and slated it for the autumn
parliamentary sessions, however due to unexpectedly big resonance government decided to accelerate the
parliamentary procedures and approve the bill at the extraordinary sessions in summer so as to have the law
by August to respond the demand and observe how it will work and what interest will ensue.

Mikeladze believes that big international IT companies will be interested in Georgia because tax-free export

enables them to cut down prices at international market and be more competitive. As to budgetary impact that
a tax-free initiative can inflict, Mikeladze expects no impact in fact, as far as there is no company operating in

http://www.georgianjournal.ge/[23/07/2010 23:43:47]
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BogrsliGsbodgomo: 93mm3s3000L  Egobsmzol  Abmxgwoml  180-bg  dg@o
93994bobomzol 593l doboFgdmeo GSP-om dmboaMpqderg d39960L LEHsGMLo, Moy 0
93994698l LoFMOEgdSl  5deg3l  93MM3S3T0MOL  BBMDY  ssbwmgdom 6,900
©oLBbYEgdol  3GMEMJ30s 99030090 Mwo 96 Bmemgzsbo  GoMogom  Fgo@obmb.
Logo®mzgerm bligbgdwyeo bdgdoom 1995 Ferosb LoMygdermdls.

2005 Her0sb 30 930MM353806035 90035900 b0 Lidgds - GSP+ 550mddgs, H™Iols
dobggomsi 7,200 Lobgmdol  3MHmYd30s  930m39300600L  dsBIODY  LHOIZMOEHM
3905LobOOLYSD  Mog0LREEIds.  Lods®mzgwm o0d 14 J399bol Losdo dmbgo,
Mmdwgdoi GSP+-ob Uggdoom LoMygdwmdol wawgds dobo dmddggdol sfygdols
Q©EOOQH.

LSAGMboOME, 55l 930393800 ML ZoFMMdsd0 860369 m3z560 3mbo@omGmo dzMgdo
56 250mP39305. 80F0OL  DBMLGHI©  oMbMIm, mv)  Ms8obo  sLIbYWgdOL
36Om©Jgool  9dudm®GHo  bgds  LyJoOM39WMEIb  930MMIzd0MmOL  dsboMbY
390535009008 GSP+ Liggdol go8mygbgdom, mwdas odolo mdds 99dodeos, HmI gl 308360
QOO 56 SMHOU.

45 36:8¢n90980 h3sG30d3985 GSP-ob g3sdmy9bgdols 36e;9L807?

BoEribE9b0dz0w0: MrmymmE dmygbligbgdsm, GSP d9bgxz03006 J39ybgdl Ibmerme
LOEIMOBM FJ0O35mIOL LEogsBMBL. Mo3 F9gbgds 30FMHMdST0 SMLYGIME HMOLOGHIMOTM
05M09MGBL,  OHMPMOO0EsS  LEBoGHIOWMWO S BOoGMLIBOGIOMIo  dmmbmgbgdo,
LGObIME GO0, LOLIMOL 13690EMds s b3S, B30 FoIEbZs M3 M) 0bY OMEOoS.

30650056 Jo®mM39w0 gJu3mOHEGH0MMm9O0L 0gH SMBLOEHIMOTRM BSMOIMHIOOL AOIWSHIS
bdo6 Jgdmbzgzgddo  FoOL,  39M339Mfoms  “@odo@o®mgdeos”  GSP+-ob
259mygbgd0l FglodEgdmdG.

1



000bom30L  OMI  4o0BIMEML  GSP+-0l  250myqbgds, 30 gdgwos 93 bdgdom
30035¢0L{0bgdME0 G90eg5mgdoL s 3500 99mYygbgdols Holgdol dglobgd dgHoerdggdls
0bg3m®3oMgds. g Omymes  Lsbgwdfoxzml,  sbggg  00BbgL-sbmos3E0gdol
3oU539mM90g0o.

53 800560 9d0m 936035300600-BodoM0390Mml B30DBOIL LEdFM 9G0P FMTomdL.
B396 Jo®m3go gdudmMEH0MMIdOLMZ0L  JoMmme 965y godmz9E0m  3MBE033E0Y,
HM390o3 9360395330600 LoEHIMORM Fg@og35mgdol LoLEHIIL GBI S0[gOL, s
UogdoMm39wml Bbgsalibgs Mga0mbgddo dqLodsdobo bgdobs®gdog Bogo@e®mgom. mwydas
dbmEm© 9l Bo3doMOLO 56 SGOU.

5 b5 85390096 00obscz0b, HI  bsfsGorz9¢0md GSP+  «999602 992999930
3500m0499600?

BoErslGsbodgzowo: 93M™m35300M0L dsbBsMDY 3MM©J3o0l  gJudmeEH0MmgdOLsM30L
SM(30e9d90s, MM ol 93Mm3ds3d0MoL  B3BEMOL  olgo 93536  IMbM3bgdL
530594530 gdEIL, MMYMO9d03ES XBIOMIXMIOL MLIRODBMYDS, 4969Iml ©O33S WS
bbgo.

B99mbligbgdmeo 5MLOEIMOFM d5M0JMGIOL L3 BoJoMMNZIMT0 456339490
153956MbBIYdM S OBLEHOEHWEOMbIMOO MHIRMOTGI0S FoLoBEMIOJO, B3, MI30L
dbemog, OMamO3 3960dm Bgd@mMob, sbggg Lobgardforml sdGHowe s 3MMmOmOboMmYdmE
9gJ0909990L dmombM3L.

39300500 sOBYOIMO  IMLHGHIMORM  BIMOYMHJOOL  ooErsbzs  LodoMmgzgwml
994L3MmOGHOMMIOOLIMNZOL OO 3OMOGISL oMoy gbl.  doebg oo
96003690mds  9b0Fgds  LodoOm3zgmls s  93MM353d0ML  JmMOL  1530LYIBIEO
393MMO0L  dgLbobgd M S Ym3woldmdzgero  9gmobbdgool  gozm®mdgdsl  (sJ
J0305(300290198000 Jeaers35635398980 F0d0b5GYMBL). LogyEolbIMs, GMA gl IgmsbbIgds
Jo6Om39w  9Ju3mBEGHOMMGOL s> Fbmwm  LsGIMOBM  BM0gMHYOOL,  S66Tg©
3O5L5GM0FBM MM GO0l odg35d0 EOgbTIMYdS.
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Daily News: Economics
|DAIL‘\" NEWS | July 26. 2010
I
WEEKLY ECONOMIC
REVIEW WHOLE ISSUEW
I
WEEKLY PRESS ACTUAL TOPIC: GEORGIA AND GEMERALIZED SYSTEM OF
DIGEST PREFERENCES (G5P)

SPECIAL REPORTS - . . - .
. Georgian entrepreneurs less practise Generalized System of Preferences

LEGISLATION (GSF). Sarke applied to Konstantine Zaldastanishvili. secretary general of
MONITOR EU-Georgia Business Council. asking him to comment on reasons
I
|
How effectively Georgia uses GSF?
FINANCIAL
MARKET Zaldastanishvili: European Union has granted status of GSP user to 180

countries of the world. This status enables these countries to export about
5,900 articles of production on European market with lower or even zero tariffs
Georgia uses this status since 1995

In 2004, EU has activated new scheme of benefits — G5P+, according to which
about 7200 articles have been released from import tax. Georgia was among
those 14 countries, which were granted by this status in 2005

However. the above-mentioned benefits did not cause any significant positive
changes in trade relations with EU. | cannat provide exact data on Georgian
export to EL market with using of GSP+ scheme, but | can say that this is not
a large number

Which problems are created during practice of GSP+?

Retail

Zaldastanishvili: As yvou know, GSP offers only tarff benefits to the beneficiary

countries. However, there is a lot of non-tariff barriers in the trade {like a sanitary

‘h“‘:? 23 and phytosanitary requirements, food safety standards, etc ), and it is not so
“Join Now! easy to pass them

As Georgian exporters have difficulties during passing these non-tariff barriers
therefore, potential use of GSP+ is partially “limited’

In order to increase usage of GSP+, entreprensurs have to be well informed on
this system and its benefits. This is task for both state and business
associations
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JNKOHOMNKA

Uesapgnagse: MarncTpalibHBIM ra30IpPOBOJ

B ROHEYHOM HUTOr'€ NOCTAHETCA «FﬂBl’IpOMy »
MHTEepBbIO C 3Kc-mpe3upeHTom 3nyapnom lllesapananse

- O[HUM U3 CaMblX GKT yarlbHbIX BOIT-
POCOB [10C/IEAHEr0 Neproaa AB/IAETCA
BO3MOMHAEA PUBATUIALMNA MArvucT-
panbHoro razonposoda. Co CTOPOHbI
B/1ACTEV ObI/10 CAESIAHO 3aAB/IEHUNE, YTO
MarvucTpasabHeIvi ra3onpoBosn byner
U3BAT U3 CIIUCHKA HE MPUBATUIALINOHHBIX
0BbEeHTOB, 1 y rocynapcTBa byner Bo3-
MOMHOCTB 4aCTb aKLyi OObEHTa pasme-
CTUTb Ha JIOHOOHCHOW bupie. Bmecte ¢
Tem, MuHuMYyM 51 % 0ObeHTa ocTaHerT-
CA B rocyjapCTBEeHHOM cOOCTBEHHOCTH.
Yactb 0611/eCTBEHHOCTY HE BEPUT B 3TO
PeLLeHne v 338ABJIAET, YTO MPUBATU3AE-
Luy CTparTern4ecHinx 0bbesToB He [40J1-
MHO rpovicxoautk. 1o Baiiemy mHe-
HUIIO, AB/IACTCA JI1 MAruCTPAIbHBIV Ia-
30MPOBOL CTPATEr4eCKUM 0OLEHTOM,
U MOMHO /M €ro rnpuBaTu3npoBaTs?
BoobLue, cyLecTByoT /i1 B CTPaHE CTpa-
TernYyecHne 0ObenTol?

-lpy3na He 13oMpoBaHHOE rocynap-
CTBO, OHa CBA3aHa C pa3HbIMW CTpaHa-
MU, W, ECTECTBEHHO, €€ MarucTpanu,
Oynb To razonpoBof, HedPTENPOBOL, UM
WenesHasa Oopora, BCe OHU ABMAIOTCA
cTparternyeckmuy. OTHOCUTENBHO TOrO,

noyemy npopatoT, OTBET MPOCT,
BNAacTb HyM OaeTca B AeHbrax, no-
TOMY 1 npopaeT. HecMoTpa Ha 370,
A He opobpsAio aTo pelueHwe. lpo-
0aBaTb TaKMe OObeKTbl OeNCTBN-
TenbHO Henb3A. Ha Mol B3rnag,
0ObEKTbI TAKOr0 3HAYEHUA HE 001
MHbl MPOdaBaTbCA. ITO 3IEMEH-
TapHaA UCTVHa, fame pebeHKy 13-
BECTHO, 4TO NPOoJara MarncTparb-
HOro ra3onpoBoMa, HeddTeENPOBOAA,
BoobLLE TpyOONPOBOOOB CBA3aHa
¢ BONbLLUVIM PUCKOM.

Korma BnacTv npriHAMatoT Takoe
peLleHre, aTOT BONPOC, Naparn-
nenbHO NapflameHTa, OonHeH 06cyanTb
11 Hapof, OH JOBOJMIbHO XOPOLLO pa3bu-
paeTcA B buaHece. ATO He JONMHKHO NPo-
MNCXOONTb TOMbKO NMOCPENCTBOM MPECCHI.
MpencTaBuTENY BNAaCTU OOMMHbI BCTPE-
TUTbCA C HacefleHWeM, U cHavana
Pa3bACHUTb, YTO ECTb 4TO, YTO BOObLLE
3HAYMT MarncTpanbHbIV ra3onpoBom, U
NOTOM [1O0Ka3aTb, YTO Npodama 0bbeKTa
He HaHeCeT Bpe[ CcTpaHe.

-Han 3aABIAT SKCIEPThI, B OTHOLLIE-
HUM MarvcTpanabHoOro ra3onpoBona He
MOMET CYLL{eCTBOBATH KOMMEPYECHOro
UHTEPECA, Y1 eCIIN KTO-HMOY b 3aHTEpe-
COBAaH 3TUM OOBEHTOM, TO Y HEro Mory’T
ObITb JILLIb TOSIBKO MTOSINTUYECHNE UHTE-
pecsi. H Tomy e, poccuvicr "laznpom”
VI BblPA3UIT HESIaHNE KYITUTb MarucT-
PasIbHBIVI Fa30POBOL].

-To MoeMmy, MarncTpanbHbIv ra3onpo-
BO/, B KOHEYHOM UTOre flocTaHeTcA «las-
npomy». [Mo-Bugmmomy, «laznpom» Ha-
CTOJSIbKO 3aNHTEPECOBAH B 3TOM OObEK-
Te, 4T, UCXOOA N3 CBOWX OUHAHCOBbIX
BO3MOMHOCTEN, 3annaTtuT 3a Hero Ha-
MHOr0 605bLLEe OPYTvX U MOMYYUT Maru-
CTpasbHbI ra3onpoBof.

Lufthanza: Tounucu-Ppanxdypr

C 16 vitona Lufthanza Havana ocytie-
CTBIIATb MNOMEThI MO HOBOMY MapLLIPYTY:
Tounncn-MpaHkdoypT. HoBbIN penc Bbi-
noJiHAETCA TPW pasa B Hederno caMmorle-
TOM Tuna bolnHr-737 KoTopbI Npedna-
raeT Kpecna 613HeC 1 3KOHOM Kracca.
PacnucaHue noneToB N03BONAET Nacca-
Hupam 13 asponopTta PpaHKdpypTa Npo-
oonHnTb nonet B 160 ropoaos 73 cTpaH
Mupa. HoBbIl peric byoeT ocyLLecTB-
nATbCA 00 14 ceHTABpa 2010 roaa.

"Mbl pafpbl, 4TO MOMEM MPELTIOMUTb
HaLLWM Naccamrpam LWNPOKNA BbIBOP -
nonet vYepe3 PpaHKdYPT BMECTE C erel-
HeBHbIMM noneTamMmn B MioHxeH 8 pa3 B
Hedeno.- 3aABUN reHeparnbHbIN MeHem-
wep Lufthanza B lpysun WtedpaH
LLBapu.

MpuneTtana B HalLW Kilo4eBbIE a3po-
NMopTbl, NACCaMMpPbl MOTy T MPOOONHNTL
ny TeLecTBre B HanpasneHn CeBepHowm
Amepntin n A3nmn. brisHec-naccammnpbl v

] TYPWCTbI CMOTYT Ha-
. crnaguTbcA HalnMm
CEePBMCOM BbICOKOro
Knacca Ha 6opTy bo-
WHr -737 Mbl npea-
naraem UM camMo-
NeT, OCHalLEeHHbIN
NHTEP-KOHTUHEH-
TanbHbIMU YCTPOU-
cTBaMu, OTMETUN
LredoaH LLBapL.

BouHr-737 npen-
naraeT Kpecra BblCO-
KOro KayecTtBa, 06-
CNy*MBaHe 11 MOHW-
TOpPbI, OCHaLLEHHblE
pasBrieKaTenbHbIMY
nporpaMMamMmm.
HoMdoopTHbIE Kpec-
na BusHec- Knacca geuratotcA Ha 180
rpamycoB M NPYHKMaIOT dOOPMY KPOBa-
TN, 4TO OAET BO3MOMHOCTb Naccammpam
OTHOXHY Tb 1 paccnabunTbCcA Bo BPeMA Mo-
neta. [loMUMO TOro, pa3BreKkaTenbHyo
nporpammy 2/2 MoMeTe NOCMOTPEThb Ha
WHCTanMMpOBaHHOM Ha KaM IOM Kpecrne
BUOEO3KpaHe.

BmecTe c aBnakoMnaHnaMy napTHe-
pamu - ABCTPUNCKNMIN aBUANNHUAMN U
BMI (Bputnw Mvgnaxg VIHTepHenLwHn)
Lufthanza-rpynna asnaetca KpynHemn-
LUNM VHTEPHaUMOHaNbHbIM NepeBo34K-
KOM 1 npepiaraeT naccammpam 19 eme-
HemenbHbIX PencoB U3 TOUNUCKU, TaK He,
KaK 1 cBA3b [PYy3UIK C KNIOYEBbLIMI a3P0-
noptamu lepmanun, Asctpun n Obbe-
anHeHHoro KoponescTBa.

[Maccamumpam, cnegytolmm dpaHKk-
doypTCKUM pericom B CeBepHyto AMepu-
Ky 1 A31t0, He MOHaOOBWTCA LLIEHreHCKanA
BM13a.

Y pyccKoro KanwvTana B [py3unn eauH-
CTBEHHbIN NHTEpeEC - 370 Ipy3ua. Mona-
rato, 4To HeobXx0AMMO BOCCTaHOBUTL OT-
HoLLeHMA ¢ Poccren, MOKET, Ny TeM Top-
FOBMU, MOMHO MONMUTUYECKUM My TEM,
0[HaKO HEBO3MOMHO BOCCTaHOBEHME
OTHOLLEHWI ¢ Poccurel nponamen maru-
CTpasnbHOro razonpoBofa. Hak MHe 13-
BECTHO, BbIN, U CeNYac TOMeE eCTb pa3ro-
Bop o npopame VHrypul 3Ca, 410, No
MOEeMY MHEHUIO, TaKKe ABnAeTcA 60/b-
LLIOW OLLUNBKOWM.

BhblcLune poccuiickime BnacTy BCe eLLe
CUYMTAIOT, YTO Henb3Aa roBopuTh ¢ Caa-
KaLBWNW, U 00 ero CMeHbl He cobupaloT-
CA BOCCTaHaBNMBaTb OTHOLeHMUA ¢ [py-
3nen.

Ecnun pycckuin kanutan 3anmeT B [py-
31 rOCNOACTBYIOLLYIO MO3ULMI0, MOSTY-
YUTCA, YTO NPUAETCA CNYHMUTb UHTEPE-
cam Poccun.

HacaTenbHo TOro, ata nonnT1Kka pe-
3yNbTaT HEBEHECTBA HbIHELLIHEN BMacTy,
VAW LefneHanpasneHHanA nonnTuKa, A bl
CKagas TaK: BlacTb Hy#daeTcA B AeHb-
rax, 6e3 eHer BNacTu He CyLLIECTBYET.

- Onnoauuyma, paspo3HeHHaa nocne
BeceHHe-ieTHuX axumvi 2009 rona, Mo-
HO CHA3aTb, BYUCT VIO POUPasa Bbl60-
pbi 30 MaA. [Tocrie 3T7oro B 0rno3uLmoH-
HBIX CHIIAX HaYa/TCh HOBBIE NEPErpy -
poBry. OaHu e3qAaT B lepmarunto 4719
BCTPEYM [PYr C APYroM v CO34aHNA HO-
Bbix O5IOKOB M arlbAHCOB, ApYyrne cobu-
PAKOTCA C CUIaMI 1 38ABIIAKOT, YTO TOSIb-
KO OHYI, OTHESTbHO, TOME CMOrY T CMEHUTH
B/1CTb, 1 COBUPAKOTCA C CuiamMu K OCe-
Hu. [lo Baiuemy MHeHuo, Kax Oyay T pas-
BUBAaTLCA OOCTOATEIbCTBA, CMOMET Of1-
03ULMA NOAHATE HOBYIO BOJIHY MPOTeC-
7a Y HAKA/INTb OSTUTUYECK VIO TEMIT1EPa-
TYpy B CTPAHE OCEHbIO?

-Huyero onno3uvuma He cMoMeT Joc-
TWYb, CNUN HEe 0bbednHUTCA. Bo3MOM-
HO, Y HUX OTNINYHbIE MO3ULIM MO Pa3HbIM
BOMpPOCaM, OfJHaKO, MO rnaBHOMY BOMNPO-
CY, B TOM, YTO BMacTb Hado MEHATb, Ha-
BEPHOE, CXOAATCA, UMEHHO 3TO W [ONH-
HO ObITb OObEOUNHAIOLLIM.

B onnosuLumm MHOro 40BOJIbHO YMHbIX
W TanaHTAMBBIX JIOOEN, U HY HHO 1X 0Dbe-
ONHWTB. TaKk, B pO3Hb, ONMO3ULUMA HYe-
ro He CMOMET caenaTb.

K TOMYy e, HyHHO y4YecTb, YTO y Brac-
TW eCTb CYLLIECTBEHHOE NPEVMYLLIECTBO
MO CPaBHEHMIO C ONMO3ULMEN, Y Hee ap-
MWA, el NOOUNHAIOTCA NONULIMA, PYKOBO-
OUTENN MECTHbIX aOMUHUCTRaLWM, Tene-
BUOEHUA. TaKk 4YTO, ecrm onnosnLma xo-
4eT JOCTWYb rNaBHenLIen uenu, ona a1o-
ro JOMHHa 06begUHNTLCA.

*%%

BnacTtu [pyaun 3aABNAIOT, 4TO HE Ha-
MepeHbI NpofaBaTb KOHTPOSbHbIA NaKkeT
ML 2 nonsa c.r. npemMbep-MUHUCTP Ipy-
3un Huka naypw, BbICTynanA Ha 3acena-
HuM MNapnameHTa [pysun, «<kaTteropuyec-
KW WUCKIIIOYUA BO3MOMHOCTb NMPOdaHu
KOHTPOMbHOrO MakeTa akuMi mMarmct-
panebHoro razonpoBofar. B To we BpemaA
OH HE NUCKITIOYUTT, YTO «4epes3 HECKOTbHKO
neT Ha JToHOoHCHKoM BrpHie Oyay T npoaa-
Hbl 5-10% akuwnin M.

«Y Hac HeT HMKaKoW NporpaMmbl Nno
npogare ra3onpoBoaa, Mbl He MPUHUMa-
NV KaKoro-NMBo peLeHNsa No 3ToMy BOr-
pocy. Ho a He ncknoyato, 4to vyepes 2, 3,
4 vnn 5 net Ha JloHgoHcKon bupHe 5-10
npou,. akumit MI™ Byoy T npoaaHbl, HO He
cenyacr, - 3aaBun naypw.

«baHkn n PuHaHcbl» || «BusHec
pyaua»

EUGBC 3HaKOMMT Ipy3MHCKM
GM3HEC C YCNoBMAMM 3KCNOPTa

CBEXMX thpyKToB M OBOLLCH

Bonpockl sKkcnopTa CBEMUX OPYKTOB
1 OBOLLEW N3 TPETbUX CTPAH Ha PbIHOK
EBpocoto3a paccmaTpriBatoTCA B HOBOW
nyonmMKaumm, NOAroToBNEeHHOM B3Hec-
coBeToM «EBpocoto3-lpyauva» - EUGBC.

HoMMeHTupysa ee Bbixon, Npeacena-
Ternb COBETa ANPEKTOPOB B3HecC- coBe-
Ta «EBpocoto3-lpysna» Xosappg Yencn
OTMETWJI, YTO HOoBaA NybnunKauna dynet
NONE3HbIM MPAKTUYECKUM PYKOBOM-
CTBOM 1A TEX IPY3UHCKUX NPeanpuHu-
MaTenen, KoTopble 3aUHTEPECOBaHbI B
SKCMOPTE CBEMMX PYKTOB 11 OBOLLIEN Ha
pbIHKK EBpPOCOIO3a.

MNybnrKauma 3aTparvBaeT TaKke Bam-
Hble BONPOChI, Kak MapKeTUHIOBble CTaH-
0apTbl CBEMMX OPYKTOB 1 OBOLLEN, Cre-
LUMdOUYECKE MapKETVHIOBbIE CTaHOap-
Thl ONA UMTPYCOBbIX, PUTOCAHUTAPHbIE
TpeboBaHuAa EC Ha npoayKTbl pacTeHune-
BOLOCTBA 1 PaCTUTENBHOMO MPOVICXOM Oe-
HWA, a Takwe TpeboBaHmA No Be3onac-
HOCTW NPOLYKTOB NTaHUA U TUTUEHE.,

Mo MHEHWIO 3aMeCTUTENA MUHNCTPA
MHOCTPaHHbIX aen lpy3un Jasuaga [Oa-
naraHusa, «bnaHec-coBeT «EBpOCOIO3-
[py3naA» yCneLlHO OCyLLEeCTBNAET OfHY
N3 OCHOBHbIX CBOVIX MUCCU — MOBbILLIE-
HVEe YPOBHA 3HAHWI rPY3NHCKUX Npen-
npuHMMaTenen, 0cCobeHHO NpeacTaBu-
Tenew Manoro v cpegHero 6naHeca, o6
0CODEHHOCTAX 1 TpeboBaHMAX eBpOonelt-
CKOrO pblHKa».

Papbl coTpygHmnyath ¢ 6u3Hec-coBe-
ToM «EBpocotos-lpy3nan, 3aABWN pyKo-
BoauTenb generaumn EC B Ipyanm MNap
IknyHa. OH BbIpa3un yBEPEHHOCTb , H4TO
OHo DygeT cnocobcTBOBaTL peannaaLmm

336539 33095330206
JEMNII3ANE EY6IGHY
BT LAY 2
SPLSBIT0L, JU6INAESY
L3N0

AM3BLIRIZICNY IFAMEIIBNA0-LIIdA NI ML
30B6IL LAZSHIL BNOM

O[HOr0 N3 OCHOBHbIX MPUOPUTETOB Nna-
Ha OEeMNCTBUI COCEACKOW NONUTNKN EB-
pOoCot03a — Pa3BUTUIO TOProBAIN Mem Oy
EC v Ipy3uveli. [eHepanbHbI cekpeTapb
bunsHec-coBeTa «EBpocoto3-lpy3uan
HoTa 3anpacTtaHuniwsmunm ocobo oTmeva-
€T NPOCTOM N OOXOO4VBbLIN CTUNb Hanw-
caHuA NybnrKaumm, KoTopasa CoaepPHnT
BaMHYI0 HADOPMaLMIO 018 FPYy3UMHCKNX
DU3HECMEHOB, 3aHATLIX 3KCMOPTOM CBe-
HX PPYKTOB 1 OBOLLIEN.

C aneKTpoHHOM Bepcren nybnmkaumm
MOMHHO NO3HAKOMWTbLCA Ha caTax bua-
Hec-coBeTa «EBpoCcoto3-lpy3uar, a Tak-
we npencTasuTenscTea EC B [py3un.
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Small-Biz:
Planning to Export to the EU?

By KETI CHKHIKVADZE

The FINANCIAL

pecialized agriculture

niche products can

probably succeed in

trying to enter Euro-
pean markets according to
experts interviewed by The FI-
NANCIAL. However there are
several obstacles and barriers
companies might face while ex-
porting. The extent of problems
consequently varies according
to the size and the resources
of the entity. The smaller the
company the more difficult to
export and extend operations.
The majority of problems en-
countered while trying to ex-
port are to do with the quality
and price of the product.

“l believe that organic bio
products are quite interesting
for European markets. Geor-
gian greens have already en-
tered the EU market with suc-
cess. We are not referring to
mass provision of vegetables,
rather finding niche markets
for certain Georgian agricul-
ture products,” said Ambas-
sador Konstantin Zaldastan-
ishvili, Secretary General of
EUGBC, the Europe Georgia
Business Council.

“Specialized agricultural
niche products as well as tex-
tiles might be successful in
exporting,” declared Patrick
Jung, Project Manager at
DWVG, the German Business
Association in Georgia.

MARKETING

“Europe has quite a difficult
and regulated market. For a
product to enter the EU market
it should satisfy many terms
and conditions, and should
overcome both tariff and non-
tariff barriers,” declared Zal-
dastanishvili.

The tariff barrier includes
different types of taxes and
payments, while the non-tariff
barrier consists of standards
- sanitary, phytosanitary, and
food safety.

“To overcome the tariff bar-

ing on this direction to adopt
an investigation mechanism of
product origin and we believe
this problem will be solved soon
and Georgian production will
open the road to European mar-

not mean its realization. The
volume of production should
depend on the market and be-
fore production the individual
should consider whom the sales
are aimed at otherwise there

WEINIG

QUALITY

3

financial news

cult to enter EU markets,” Zal-
dastanishvili declared.

“Step by step Georgian wine
is entering the European mar-
ket, a market which is more
civilized, where there is fair
competition and the rules are
known, which does not change
the rules in a day and create dif-
ficult conditions for business.
Of course, the rules of the game
change there too, as regulation
also changes, however, informa-
tion is spread well in advance,
so that businesses have time to
adapt to the new regulation,”
Zaldastanishvili added.

turnover side compromise their
positions towards European
Countries,” said Moistsraphish-
vili.

The increase in trade turno-
ver with European countries
is not at the expenses of trade
turnover reduction with CIS
countries. This means that we
are sustaining and developing
trade relationships with CIS
countries as well as making the
foundation for trade relation-
ships with the EU,” Moistsra-
phishvili added.

PREPARING
DOCUMENTATION

“In Georgia there is one of
the most liberal export regimes.
To form export an individual
should address custom houses,”
declared Moistsraphishvili.

While exporting an indi-
vidual needs certification of
origin, which gives the right to
use consequent privileges in the
country. There are four types of
certificate of origin: (1) The cer-
tificate of origin of goods with-
out privileges (un-preferential);
(2) the certificate of origin of
good privileges (preferential)
- form “A”; (3) Preferential Cer-
tificate of Origin CT-1; (4) Pref-
erential Certificate of Origin
EUR.L.

The certificate of origin of
good privileges (preferential)
- form “A” is given to specially
defined goods from Georgian
custom houses’ territory to de-
fined countries while exporting.

h h Everything for solid timber g S
However in Georgia, a coun- Lo is much easier, this after- processing. Everything from Defined criterions of the

try of agriculture, the major-
ity of export consists of fer-
roalloys, scraps of black metal,
gold, nitric fertilization, copper
ore and concentrated products,
as well as alcoholic drinks and
different types of nuts, accord-
ing to the Georgian National
Investment Agency.

“100% of produced fer-
roalloys are exported as the
USA cancelled all restrictions
on this product in 2001. More-
over, if there was more produc-
tion potential for this product,
it would be assimilated by the
international market too,” said
Irakli Moistsraphishvili, Ex-
port Promotion Chief Coordi-
nator at the Georgian National
Investment Agency.

“There is large competition
in citrus fruits in the EU mar-
ket. However, if you provide
good quality citrus fruits bal-
anced by good prices you have
the potential to export to the
EU,” believes Zaldastanishvili,
EUGBC.

”If you want to enter the
market you should defeat oth-
ers, and this will be by a good
combination of price and
quality. If you can’'t manage
that you lose potential even in
your local market and any im-
ported product automatically
becomes better than vyours.
That's because it is good trade
liberalization and competition
that awakes everyone, locals
as well as importers,” declared
Zaldastanishvili.

“We are not thinking of ex-
porting Marneuli production at
present as we are more focused
on satisfying local market de-
mand. There has been interest
from different countries, main-
ly for sauces, such as Ajika,
Tkemali, pickled cucumbers,
tomato sauce, jam, and Geor-
gian tea. Development of the
agriculture sector and a good
harvest is giving us hope to ful-
ly satisfy demand in Georgia as
well as in other countries of the
world,” said David Sisvadze,
Sales Manager at Marneuli,
one of the biggest food produc-
ers in the country.

wards is included in the price
and does not cause any techni-
cal problems. However tech-
nical problems are faced in
overcoming non-tariff barriers.
For a product to enter the Eu-
ropean market it should have
documentation which provides
full information on the stand-
ards and quality of the product.
Without specific documentation
and certificates the product is
not allowed on to the European
market,” Zaldastanishvili said.

“The preferential trade re-
gime is not the only solution
to export development, this is
a supporting factor. However,
if the non-tariff barrier is not
overcome and the product has
not the subsequent quality and
documentation the company
will not be able to use the privi-
lege. Non-tariff barriers become
an obstacle to the tariff barrier,”
said Zaldastanishvili.

“The main problem is knowl-
edge of how to overcome non-
tariff barriers and consequently
there arise other problems con-
cerned with creating competi-
tive products. It is quite difficult
especially for SMEs to get to
know EU markets and the regu-
lations. One of the ways to sup-
port exporters is to help them
deepen their knowledge and in-
form them on the specifics char-
acterized by the EU markets,”
Zaldastanishvili added.

“Each country has differ-
ent mechanisms for market
protection. One of which is the
guarantee of product safety, for
protecting customers from us-
ing low quality products, even
if they are cheap,” said Moists-
raphishvili.

According to Moistsraphish-
vili, in the case of vegetable
products all  phytosanitary
norms should be followed, if the
case is concerning animal origin
products, the provider country,
in our case Georgia, should have
an investigation mechanism of
product origin, which does not
exist in Georgia.

“The Ministry of Agriculture,
national management unit of
food safety, plant protection
and veterinary, is actively work-
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kets,” Moistsraphishvili added.

According to Zaldastanishvili
price in general is always an ob-
stacle while exporting.

“In Georgia a foreign apple
costs 5-6 GEL, which is quite a
high price, whereas in western
countries an apple does not
cost so much. If all fruit produc-
ers went to the markets them-
selves, we are referring to small
farmers, the product would be
more expensive. Somehow our
producers should also think of
some cooperation so that trans-
portation costs can be reduced
as well as administrative ex-
penses,” Zaldastanishvili said.

“Moreover, it is quite impor-
tant to note the quantity. Low
price will be achieved through
large quantity, consequently

will be huge losses,” declared
Zaldastanishvili.

“For those who would like to
export, it is important to make
themselves visible on the in-
ternet with a professional and
informative company website.
Businesses should enter con-
tact, product, company infor-
mation on online business di-
rectories as well as online trade
portals. Moreover, companies
should have professional com-
mercial proposals in English,”
declared Jung.

According to Zaldastanishvili,
the majority of exported Geor-
gian products in Europe cover
Georgian stores and in coun-
tries like Germany, and Russian
supermarket chains. Moreover,
there is a huge market of the

Georgia has a preferential trade regime with
the EU, which means Georgia is using a GSP+
supporting scheme - approximately 7,200
Georgian products are not taxed while

entering EU markets.

when we speak of competi-
tion, our entrepreneurs should
note that if it is not the case of
large volume the price will be
less competitive, if the prod-
uct is not in the bio segment of
course, the prices of which in
western countries are quite high
and might be even considered a
niche market,” Zaldastanishvili
added.

“Furthermore, one of the
obstacles of trade is un-com-
petitiveness. A business can be
uncompetitive in its own mar-
ket as well. Production does

Russian language population as
well as people from post-soviet
republics, which are aware of
Georgian products and retain a
form of nostalgia for them.
“Georgian wine is for the
medium price segment. In my
opinion, an increase in volume
of exported wine will be pos-
sible if Georgian companies
do not recognize each other as
competitors at this stage. There
should be raised public aware-
ness towards Georgian wine in
general otherwise for compa-
nies alone it will be quite diffi-

EXPORT FIGURES

The external trade turnover of
Georgia reached 4,608 million
USD as of January-September,
2010, which is 17% more com-
pared to the previous year. From
here export was 1,098 million
USD (34% more), while import
was 3,511 million USD (13%
more), creating a trade deficit of
2,413 million USD (5% more).

According to the Georgian
National Investment Agency
there has been an increase in
export structure in several di-
rections such as: the export of
cattle by 78%, consisting of 7.3
million USD; fresh fish by 112%
compared to last year’s indica-
tor and consisting of 3.6 million
USD; fish fat has increased by
175% and is 1.1 million USD;
citrus export has increased nine
times and is 1.8 million USD;
and wine, which compared to
the previous year’s indicator in-
creased by 41% and consists of
13.4 million USD.

External trade turnover with
EU countries was 1,205 million
USD for January-September
2010, which is 9% more com-
pared to the previous indicator,
out of which 205 million is ex-
port. The trade turnover with CIS
countries was 1,489 million USD
(27% more). And total export
consisted of 444 million USD.

The share of large-scale trade
partners consists of 67% of total
external trade turnover. Among
the large-scale partners there
are Turkey (770 million USD),
Azerbaijan (489 million USD),
Ukraine (445 million USD),
USA (254 million USD), Ger-
many (251 million USD), China
(250 million USD), Russia (223
million USD), and Armenia
(146 million USD).

“Russia is the most diffi-
cult trade partner for us today.
There has not been direct trade
between Georgia and Russia
since the year 2006. However
it should be mentioned that tra-
ditional trade partner countries
like members of the Common-
wealth of Independent States
(CIS), from Georgia’'s trade

country of origin as well as the
rules of giving and filling the
certificate are defined by the di-
rectives of the preferential giv-
ing country,” Moistsraphishvili
added.

To get a certificate of origin
the following documentation
is needed: the statement of ex-
porter, declaration about the
origin of the goods and owner-
ship, contract (agreement) and
invoice.

“While exporting it is vital
to have information about the
product quality as well as who
can make quality certification
in Georgia. The majority of gov-
ernments regulate demand of
nutrition products and animal
nutrition products on the basis
of the World Trade Organiza-
tion’s sanitary and phytosani-
tary agreement (SPS),” declared
Moistsraphishvili.

In international trade there is
wide use of quality certificates
such as: ISO, OHSAS, and HAC-
CP. The ISO catalogue alone in-
cludes 18,000 standards, which
are classified according to in-
ternational classification stand-
ards. The use of these standards
gives the producer, seller, cus-
tomer the right to request the
common quality of the product.
If the product is certified with
this system then the place of
production does not have any
importance. The use of common
international standards makes
the international trade process
easier, as the seller and buyer
are speaking one international
language in correspondence to
product quality issues,” Moist-
sraphishvili added.

Contact EUGBC for more info:

EUGBC REPRESENTATIVE IN
GEORGIA

TAMAR KHUNTSARIA

TEL: +995 (32) 593607
MOBILE: +995 (95) 989916
E-mail: Tamar.Khuntsaria@
BP.COM

Rue Neerveld 107, 1200
Brussels, Belgium

TEL: +32 (0)2 761 93 60
E-mail: info@eugbc.net
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In our previous magazine we already introduced you
to “Creperie Corner” as an example of a successful local
business. Now we want to present their products and some
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of the prices.
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Bean and Vegetables

Crepe with mushrooms: 2 3
Crepe with bacon and cheese: 2 %
Crepe with Nutella: 3 %
Toast: 3 &

Bacon Sandwich: 3 2
Pizza: approx. 14 - 20 GEL
Vegan Pizza: 11 2

Creperie
Corner

Salad price depends |
of what and how much '
you mix.

253moo @3 38hs8qmoe
Apple and Caramel
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Export of Fruits and Vegetables to the EU

EU-GEORGIA
BUSINESS COUNCIL

Accessing the EU market via third country exporters
of fresh fruits and vegetables requires compliance with
regulations designed by the EU to ensure food safety and
plant health within the EU. The EU also sets market-
ing standards for fresh fruits and vegetables which are
applicable for imports from third countries (including
Georgia). In addition to this strict regulatory framework,
exporters should be aware of certification and inspection
rules at the point of entry into the EU.

The EU legislation defines two main food categories:
food of animal origin and non-animal origin. All agri-
cultural products including fresh fruits and vegetables
belong to the latter. Fresh fruits and vegetables include
fresh fruits, vegetables, herbs, sprouts, mushrooms as well
as precut ready to eat fruits and vegetables. Food of non-
animal origin is entitled to less strict import rules in the
EU than the food of animal origin. While third country
exporters of products of animal origin need to acquire a
special imports approval from the EU, this rule doesn’t
apply to the exporters of the products of non-animal ori-
gin. However, third country exporters of fresh fruits and
vegetables still must comply with the relevant EU legisla-
tion, which is provided in one of the brochures published
by EU-Georgia Business Council.

Available also on the web in both Georgian and English
languages:

Nergeta —
Producing
Useful Fruit

.I."' L

The Nergeta company was founded in 2009 and in
the autumn of the same year started purchasing kiwis
from Georgian farmers, sorting them, packing and selling
them on the Georgian market. Georgia, particularly the
Samegrelo region, has excellent conditions for kiwi farm-
ing. Kiwi plantations were first seeded in 1980s in Georgia.
However, the Georgian kiwi established its place on the lo-
cal market only in recent years. Kiwi farming is gradually
increasing in Georgia and therefore you can find more and
more Georgian kiwis in local shops and bazaars.

At the same time, Georgian family farmers and mer-
chants do not have enough knowledge and technical facili-
ties for storing kiwi undamaged for a long time. Nergeta
Company has solved this problem. The Company can
store kiwi for 6-7 months so that it does not lose its taste
or features. The company separates kiwis by size and packs

them in cardboard boxes specially produced for Nergeta.
Each kiwi has small stickers with the Nergeta logo, which
is a novelty in the history of Georgian fruit marketing. This
means that each kiwi was individually selected and sorted
before being offered to customers.

The Nergeta company decided not to use words such as
“ecologically clean” or “natural” for the promotion of its
product - the company representatives simply brought the
samples of their kiwis to an accredited laboratory, had them
checked for nitrates, pesticides and radioactive substances
and then published the results on various Georgian pages of
Facebook. The company also has its own page on Facebook
where readers can find useful and interesting information
on the history of kiwi, its dispersal in Georgia, also useful
features of kiwi and recipes involving kiwi fruit.

Material by
EU-Georgia Business Council

http://www.eugbc.net/files/1_33_432312_book_axali2222.
pdf

EUGBC appears to be the author of several seminars,
one of which was held on 28th of October in the National
Service of Food Safety, Veterinary and Plant Protection
of the Ministry of Agriculture. Topic: What the Georgian
Exporters Should Know to Access EU Market. Similar
events are planned in the future as well. For detailed infor-
mation please contact the EUGBC country representative
Tamar Khuntsaria (+995 32 593607 or +995 95 989916).

EU- \
BUSINESS COUNCIL
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Kiwi is considered to be one of the most healthful fruits
in the world. It has high concentration of vitamin C, is a
strong antioxidant and contains polyacid and dietary fiber.




Annex 4

Positive feedback received



E-mail received from Tea Levidze, Business and Economic Centre (BEC) representative,
seminar participant, Monday 01/11/2010

Dear Tamar,

Once again let me thank you for inviting Business and Economic center (BEC) to the seminar
“What the Georgian exporters should know to access EU market”. The seminar was very useful
and informative, namely for Georgian entrepreneurs aiming at accessing EU market.

BEC found particularly interesting the presentation on “food safety and hygiene requirements”
delivered by invited expert, Giorgi Mikadze. EUGBC publications distributed in the beginning of
the seminar also served as a useful guide to the topics covered at the seminar.

We consider that this meeting shall be followed up with other discussions organized around more
specific topics involving consultation companies that will provide concrete recommendations to
entrepreneurs.

We will be happy to participate in the similar meetings, should you again plan and organize in the
future.

Yours sincerely,

Tea Levidze
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Section C, Parliament of Georgia
8 Rustaveli Avenue,
0118, Thilisi, Georgia
Tel: +995 (32) 28 26 21/22/23
Fax: +995 (32) 92 36 43
Mobile Phone: +995 99 50 53 11
E-mail: tea@bec.ge

www.bec.ge
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Unofficial translation

GEORGIA

Ministry of Foreign Affairs
No: 3/2639-13
05.11.2010

To Mr. Konstantin Zaldastanishvili
Secretary General of
EU-Georgia Business Council (EUGBC)

Mr. Konstantin,

The Ministry of Foreign Affairs of Georgia welcomes and deeply appreciates
the activities of the EU-Georgia Business Council (EUGBC) aimed at
enhancing Georgia’s integration process in the European Union. The seminar
“What the Georgian exporters should know to access EU market” held on
October 28, 2010 as well as various other activities and events carried out
with your support are bright examples of such endeavors.

The Ministry of Foreign Affairs is always ready to cooperate with you and EU-
Georgia Business Council in scope of one of the main priority areas of the
country’s foreign policy.

Yours sincerely,

David Jalagania
Deputy Foreign Minister
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Unofficial translation

Deputy State Minister of Georgia
for European and Euro-Atlantic Integration

No: 10-g-747 08.11.2010

To: Mr. Kote Zaldastanishvili
Secretary General of
EU-Georgia Business Council (EUGBC)

Mr. Kote,

Please be informed that the Office of the State Minister welcomes the
activities of the EU-Georgia Business Council (EUGBC) aimed at supporting
the export of Georgian products to the EU market through respective
seminars. We consider that such seminars are vital in increasing the
country’s export potential as well as in the forthcoming talks with the EU on
the Deep and Comprehensive Free Trade Agreement (DCFTA).

We hope that the EUGBC will further continue its activities of informing
Georgian entrepreneurs on the EU trade regimes and regulations.

We are ready to support and cooperate with the Council within our
competence.

Yours sincerely,

Tamar Beruchashvili

7 Ingorokva Street, 0134, Thbilisi, Tel/Fax: 92-05-51



From: Irakli Moistsraphishvili [mailto:iraklim@investingeorgia.org]
Sent: 08 November 2010 10:28

To: tamar.khuntsaria@bp.com

Cc: 'Kote Zaldastanishvili'

Subject: Feedback

Dear Tamar,

First of all | would like to express my gratitude towards EUGBC for organizing such an interesting and
informative seminar “What the Georgian Exporters Should Know to Access EU Market”. Such
seminars and trainings are very important to inform the Georgian producers and exporters about all
needs and regulations required by European Market. European Market itself is very interesting for
Georgia, because there are civilized terms for trade and never depends on sudden political decisions.
In addition to it, European customers are known as ones, with best payment abilities. Taking all this
information into account European Market is really very important target market for Georgia.
Export Promotion Department of Georgian National Investment Agency always
welcomes such kind of seminars and we will cooperate with you with great
pleasure in organizing seminars and other export promotional events in future.

Best Regards,

Irakli Moistsraphishvili
Export Promotion Chief Coordinator

330 GEORGI
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Georgian National Investment Agency

Ministry of Economy and Sustainable Development of Georgia
12 Chanturia str. 0105 Tbilisi, Georgia

Phone: (+995 32) 10 63 90

Cell: (4995 77) 939 202

www.investingeorgia.org

b% Please consider the environment before printing this e-mail.



From: Grdzelishvili Giorgi GTZ GE [mailto:giorgi.grdzelishvili@gtz.de]
Sent: 11 November 2010 07:26

To: Khuntsaria, Tamar

Cc: Kote Zaldastanishuvili

Subject: AW: seminar feedback

Dear Tamar,

Deutsche Gesellschaft fur Technische Zusammenarbeit (GTZ) GmbH
welcomes EUGBC trade seminars. | think it was a very good idea to have
the representatives of state institutions and private sector invited
together at the event. This incurred a lively and productive discussion.

Best regards,

Giorgi Grdzelishvili MBA

Programme Coordinator
Private Sector Development in South Caucasus

Deutsche Gesellschaft flir Technische Zusammenarbeit (GTZ) GmbH
- German Technical Cooperation -

12, Chanturia Str.
0108 Thilisi, Georgia

T +995 3298 22 46

F 49953295 88 81

M +995 95 59 56 65

E giorgi.grdzelishvili@gtz.de
I www.gtz.de
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