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1. Executive Summary 
 

 
The EU-Georgia Business Council (EUGBC) with the support of the Delegation of the 
European Union (EU) to Georgia, in the scope of the Service Contract No 04/Inf 2009/GE  
of 24th of November, 2009 has issued publication aimed at raising business sector’s 
awareness of internationally recognized trade practices, rules and conditions for access 
to the European Union (EU) market.  
 
The publication Export of Fresh Fruits and Vegetables from Third Countries to the 
European Union Market that is intended for Georgian producers of fresh fruits and 
vegetables is in Georgian language with an English summary. Publication was issued in 
July 2010. 
 
 
In the framework of the project, seminar: What the Georgian Exporters Should 
Know to Access EU Market was organized by EUGBC to provide interested parties, 
with an opportunity to better understand the requirements and specific issues of export 
of fresh fruits and vegetables to the EU market.  
 
Release of the publication and the respective seminar were actively covered by TV and 
radio Channels as well as printed media. 
 
 
 
 

2. Publication - Export of Fresh Fruits and Vegetables from 
Third Countries to the European Union Market  

 
 
The publication focuses on the main aspects of marketing standards for fresh fruits and 
vegetables; specific marketing standards for citrus fruit; sanitary and phytosanitary 
measures for plants and plant products, as well as food safety and hygiene requirements 
of the European Union (EU). 
 
The publication was printed in 550 copies. The layout of the publication was agreed with 
the Delegation of European Union to Georgia and contains the logos of EUGBC and the 
EU as well as the disclaimer. The publication contains 40 pages; the inner text is printed 
in 2 colors on 80 g offset paper in Georgian with an English summary and a full-color 
cover 135 g coated matt paper. The format of the publication is A5.  
 
Presentation of the publication was made at the 7th International Conference: ”Georgia’s 
European Way - Cooperation in the Framework of the Eastern Partnership” held in 
Batumi on 15-17 July, 2010 as well as at EUGBC members’ annual meeting held in Tbilisi 
on 19th of July, 2010. Respective Press Release in English and in Georgian language is 
attached (see Annex N 1).  
 
The publication, together with respective press release (see Annex N 1) was 
disseminated among participants of  the 7th International Conference ”Georgia’s 
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European Way - Cooperation in the Framework of the Eastern Partnership”, held in 
Batumi on 15-17 July, 2010,  EUGBC members, partner organizations (AmCham 
Georgia, Georgian Camber of Commerce and Industry, French Business Council in 
Georgia, International Center for Trade Policy and Law of Georgia etc), SMEs, 
representatives of Georgian authorities, diplomatic corps accredited in Georgia, EU 
institutions, media and NGOs.  
 
Electronic version of the publication can be found on the websites of EUGBC - 
www.eugbc.net, and the EU Delegation to Georgia - www.delgeo.ec.europa.eu.  
 
The publication’s hard copy is attached to this report. 
  
 
 

3. Seminar - What the Georgian Exporters Should Know to 
Access EU Market 

 
Seminar was held on 28th of October, in Tbilisi, at the Conference Hall of the National 
Service of Food Safety, Veterinary and Plant Protection of the Ministry of Agriculture of 
Georgia (Invitation, agenda and photos of the seminar see in the Annex N 2).  
 
The goal of the seminar was to raise Georgian exporter’s awareness on important issues 
of exporting fresh fruits and vegetables to the EU market such as:  
 The main aspects of marketing standards for fresh fruits and vegetables;  
 Specific marketing standards for citrus fruits; 
 Sanitary and phytosanitary measures for plants and plant products; 
 Food safety and hygiene requirements of the EU. 

 
Respective Press Releases in English and in Georgian was disseminated prior and after 
the seminar (see Annex N 1). 
 
A banner with the EUGBC and EU logos was displayed in the conference rooms for 
visibility (photos see in Annex N 2).  
 
Around 50 entrepreneurs, representatives of the authorities, journalists, NGOs and other 
interested parties participated in the seminar (list of participants see in Annex N 2). 
 
Irakli Moistrafishvili, Export Promotion Chief Coordinator of Georgian National 
Investment Agency (GNIA) informed the seminar participants on the Export Promotion 
Service of GNIA, its goals and activities.  
 
Seminar was covered by different TV and Radio channels, as well as printed media. 
 
Seminar was free and open to public and all interested companies and individuals were 
welcomed to attend. Participants of the seminars showed a big interest and actively 
engaged in discussions.  
 
. 
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4. Press & Media Coverage 
 
 
 EUGBC ensured the presence of media (TV and Radio channels as well as printed 
media) at the seminar to ensure maximum visibility of the event. Respective press-
releases on the release of publication and organization of the seminar were disseminated 
in Georgian and English language prior to each event (see Annex N 1).  
 
On 27th of July 2010, EUGBC Secretary General’s 25 minute interview, on EU-Georgia 
trade issues was aired live in the morning program of Radio “LIBERTY”. The importance 
of the publication Export of Fresh Fruits and Vegetables from Third Countries to 
the European Union Market with support of EU was also discussed during the 
interview. 
 
On 28th of October 2010, EUGBC Secretary General’s interview, on the goals and topics 
of the seminar, related to the Export of Fresh Fruits and Vegetables from Third Countries 
to the European Union Market was aired live in the morning Business Information 
Program of Radio “QALAQI” (Radio City) and in the “News Program with Tea Shvelidze” 
of the Radio “IMEDI”. 
 
On 28th of October 2010, the Seminar was covered by following TV Channels: RUSTAVI 
2, Georgian Public Broadcasting (Channel 1), Region TV, KAVKASIA.      
 
Following provides a list of publications and seminars coverage in press and media 
(individual articles see in the Annex N 3):  
 
 Interpressnews – 22.07.2010 (in English); 
 News Georgia – 22.07.2010 

http://newsgeorgia.ru/economy/20100722/213344519-print.html (in Russian) 
 Georgian Journal – Issue 28(159), 23.07.2010 http://www.georgianjournal.ge/ 

(in English); 
 Sarke – 26.07.2010, Interview with EUGBC Secretary General, Konstantin 

Zaldastanishvili (in Georgian and in English); 
 Svobodnaya Gruzia – 29.07.2010 (in Russian); 
 Internet  Portal Davisvenot.ge – 26.10.2010 (in Georgian); 
 Pressa.ge - 26.10.2010 (in Georgian); 
 Mtavari.Info - 27.10.2010 (in Georgian); 
 Web Site of National Service of Food Safety, Veterinary and Plant Protection of the 

Ministry of Agriculture of Georgia - 27.10.2010 (in Georgian); 
 Expressnews - 28.10.2010 (in Georgian); 
 Internet.ge - 28.10.2010 (in Georgian); 
 News Agency - 28.10.2010 (in Georgian); 
 FINANCIAL – 01.11.2010 (in English); 
 Publishing House “Navigator”, Newspaper Georgian Products – 10.11.2010, 

3/2010 (in English). 
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5. Feedback Received 
 
 
Positive feedback was received from interested persons and organizations, such as:  
 
 Business and Economic Centre (see Annex N 4); 
 Deputy Minister of Foreign Affairs of Georgia (see Annex N 4);  
 Deputy State Minister for European and Euro Atlantic Integration (see Annex N 4); 
 Georgian National Investment Agency/Ministry of Economy and Sustainable 

Development of Georgia (see Annex N 4); 
 Deutsche Gesellschaft für Technische Zusammenarbeit - GTZ (see Annex N 4); 
 EUGBC Members, partners and participants of the seminar. 

 
 



 
 
 
 
 

Annex 1 
 
 
 
 
 

Press Releases 
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Press-Release 
19 June 2010 

 
The EU-Georgia Business Council (EUGBC)  

issues one more publication for Georgian exporters 
 
 

The EU-Georgia Business Council (EUGBC), in the framework of the project supported by the 
European Union has issued its fourth publication for Georgian exporters to the EU - Export of Fresh 
Fruits and Vegetables from Third Countries to the European Union Market.  
 
This publication focuses on the main aspects of marketing standards for fresh fruits and 
vegetables; specific marketing standards for citrus fruit; sanitary and phytosanitary measures for 
plants and plant products, as well as food safety and hygiene requirements of the European Union 
(EU). 
 
The main goal of the trade facilitation project, implemented by EUGBC and funded by the European 
Union, is to raise awareness in the Georgian business sector of internationally recognized trade 
practices, rules and conditions for access to the EU market. Publications issued in the framework of 
the project and intended for potential exporters, are in Georgian with an English summary. The 
project is aimed at providing the Georgian business community (mainly, small and medium 
entrepreneurs) with practical information on EU trade legislation, regulations, procedures, rules 
and standards. Seminars will also be organized to provide interested parties with an opportunity to 
better understand the requirements for trade with the EU.  
 
David Jalagania, Deputy Minister of Foreign Affairs of Georgia stated that “With such 
activities EUGBC as a business organization successfully carries out one of its main functions - to 
raise awareness amongst Georgian businesses on trade with the EU. Such projects are particularly 
important for small and medium businesses.” 
 
Ambassador Per Eklund, Head of the EU Delegation to Georgia expressed his satisfaction 
with the project outcomes and stated: “We are very pleased to collaborate with EUGBC, as this will 
contribute to the implementation of one of the main priorities of the European Neighborhood Policy 
Action Plan – the facilitation of trade between Georgia and the EU.” 
 
In his comments Howard Chase, Chairman of the EUGBC Board of Directors said: “We believe 
that the issued publication will provide valuable information and serve as a practical guide to 
Georgian producers interested in the export of fresh fruits and vegetables to the European market”. 
 
While explaining the objectives of the project, Kote Zaldastanishvili, EUGBC Secretary General 
said: “This publication, written in a simple and reader-friendly way, as well as the planned seminar, 
will provide valuable information and explain important aspects of export of fresh fruits and 
vegetables to the EU to potential Georgian exporters and will contribute to the promotion of 
Georgian products to the EU market.”   
 
The electronic version of the publication can be found on EUGBC website www.eugbc.net as well as 
on the EU Delegation’s website www.delgeo.ec.europa.eu.  
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pres-relizi 
19 ivlisi, 2010 

 
 

evrokavSiri-saqarTvelos biznes sabWom qarTveli  
eqsportiorebisTvis kidev erTi publikacia gamosca 

 
 

evrokavSiri-saqarTvelos biznes sabWom (EUGBC), evrokavSiris mxardaWeriT 
mimdinare proeqtis farglebSi, qarTveli eqsportiorebisaTvis publikaciaTa 
ciklis meoTxe publikacia gamosca – mesame qveynebidan evrokavSiris bazarze 
axali xilisa da bostneulis eqsportis sakiTxebi.  
 
publikacia Seexeba iseT mniSvnelovan sakiTxebs, rogoricaa: axali xilisa da 
bostneulis marketinguli standartebi; specifikuri marketinguli standartebi 
citrusebisTvis; evrokavSiris janmrTelobis da fitosanitaruli moTxovnebi 
mcenareebsa da mcenareul produqtebze, aseve moTxovnebi sursaTis uvneblobasa 
da higienaze. 
 
aRniSnuli proeqtis mizania evropis bazarze eqsportirebisTvis saWiro 
saerTaSoriso savaWro praqtikis, wesebisa da pirobebis Sesaxeb qarTvel 
mewarmeTa codnis amaRleba. publikaciaTa ciklis yvela publikacia qarTul 
enaze gamoicema da Tan inglisur enaze momzadebuli mokle anotacia daerTveba. 
evrokavSiri-saqarTvelos biznes sabWos mier, xsenebuli proeqtis farglebSi 
gamocemuli publikaciebi evropul bazarze orientirebuli qarTveli 
eqsportiorebisaTvis (gansakuTrebiT mcire da saSualo mewarmeebisTvis) 
sasargeblo praqtikuli saxelmZRvaneloa. mimdinare proeqtis farglebSi, 
evrokavSiri-saqarTvelos biznes sabWo dainteresebuli kompaniebis 
monawileobiT saqarTvelos sxvadasxva regionebSi seminarebsac atarebs, raTa 
qarTvelma mewarmeebma ukeT gaicnon evrokavSirTan vaWrobis specifika da 
moTxovnebi.  
 
sagareo saqmeTa ministris moadgilis, daviT jalaRanias gancxadebiT, 
“evrokavSiri-saqarTvelos biznes sabWo warmatebiT axorcielebs mis erT-erT 
mTavar funqcias, xeli Seuwyos evropasTan vaWrobis sakiTxebze qarTveli 
mewarmeebis codnis amaRlebas. es gansakuTrebiT mniSvnelovania mcire da 
saSualo biznesisTvis”. 
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saqarTveloSi evrokavSiris warmomadgenlobis xelmZRvanelma, elCma per 
eklundma proeqtis SedegebiT kmayofileba gamoxata da gamocemuli publikaciis 
Sesaxeb ganacxada: “moxarulebi varT evrokavSiri-saqarTvelos biznes sabWosTan 
TanamSromlobiT, vinaidan gvjera, rom es TanamSromloba xels Seuwyobs 
evrokavSiris samezoblo politikis samoqmedo gegmis erT-erTi umTavresi 
prioritetis ganxorcielebas – saqarTvelosa da evrokavSirs Soris vaWrobis 
ganviTarebas”.   
 
evrokavSiri-saqarTvelos biznes sabWos direqtorTa sabWos Tavmjdomaris 
hovard Ceisis gancxadebiT: “gvjera rom gamocemuli publikacia sasargeblo 
praqtikuli saxelmZRvanelo iqneba im qarTuli eqsportiorebisaTvis, romlebic  
evropul bazarze axali xilisa da bostneulis eqsportiT arian 
dainteresebulebi”.   
 
proeqtis miznebze saubrisas, evrokavSiri-saqarTvelos biznes sabWos 
generalurma mdivanma, kote zaldastaniSvilma ganacxada: “Cvens mier gamocemuli 
publikacia, romelic mkiTxvelisTvis martivi da gasagebi eniT aris dawerili, 
da dagegmili seminari, qarTvel mewarmeebs evrokavSiris bazarze axali xilisa 
da bostneulis eqsportis sxvadasxva aspeqtebis Sesaxeb mniSvnelovan 
informacias miawvdis da amiT evrokavSiris bazarze qarTuli produqciis 
eqsportis xelSewyobaSi Tavis wvlils Seitans”.    
 
publikaciis eleqtronuli versia SegiZliaT ixiloT rogorc evrokavSiri-
saqarTvelos biznes sabWos, aseve saqarTveloSi evrokomisiis warmomadgenlobis 

veb-gverdebze: www.eugbc.net, www.delgeo.ec.europa.eu 



 
25.10.2010 

 

pres-relizi 
 

evrokavSiri-saqarTvelos biznes sabWo (EUGBC) saqarTveloSi evrokavSiris 
warmomadgenlobis xelSewyobiTa da saqarTvelos soflis meurneobis saministros sursaTis 
uvneblobis, veterinariis da mcenareTa dacvis erovnul samsaxurTan TanamSromlobiT 
marTavs seminars - “ra unda icodnen qarTvelma eqsportiorebma evrokavSiris bazarze 
SesaRwevad”. seminari Catardeba 28 oqtombers, 10:30 saaTze, soflis meurneobis saministros 
sursaTis uvneblobis, veterinariisa da mcenareTa dacvis erovnuli samsaxuris 
sakonferencio darbazSi, marSal gelovanis gamz. 6. 
 
seminari miznad isaxavs qarTvel mwarmoeblebs miawodos informacia axali xilisa da 
bostneulis evrokavSiris bazarze eqsportis iseT mniSvnelovan Temebze, rogorebicaa:   

 axali xilisa da bostneulis marketinguli standartebi;  

 specifikuri marketinguli standartebi citrusebisTvis;  

 evrokavSiris janmrTelobis da fitosanitaruli moTxovnebi mcenareebsa da 
mcenareul produqtebze; 

 moTxovnebi sursaTis uvneblobasa da higienaze. 
 
seminarze daswreba ufasoa da monawileobis miReba SeuZlia nebismier dainteresebul 
kompaniasa Tu mewarmes. 
 
damatebiTi informaciisTvis da monawileobis dasadastureblad daukavSirdiT evrokavSiri-
saqarTvelos biznes sabWos: 59.36.07, 895-98.99.16, tamar.khuntsaria@eugbc.net, kote.zal@eugbc.net. 
  
 

 
 

PRESS-RELEASE 
 
EU-Georgia Business Council (EUGBC) with the support of the EU Delegation to Georgia in cooperation 
with the National Service of Food Safety, Veterinary and Plant Protection of the Ministry of Agriculture of 
Georgia is organizing a seminar on “What the Georgian Exporters Should Know to Access EU 
Market”. The seminar will take place on October 28, at 10:30 at the Ministry of Agriculture of Georgia, 
6 Marshall Gelovani Ave., at the Conference Hall of National Service of Food Safety, Veterinary and Plant 
Protection.   
 
The goal of the seminar is to inform Georgian producers on important issues of exporting fresh fruits and 
vegetables to the EU market:  

 The main aspects of marketing standards for fresh fruits and vegetables;  
 Specific marketing standards for citrus fruits; 
 Sanitary and phytosanitary measures for plants and plant products; 
 Food safety and hygiene requirements of the EU. 

 
The seminar is free and open to public and all interested company and individuals are welcome to attend. 
 
For additional information and confirmation of your participation please contact EU-Georgia Business 
Council at 59.36.07, 895-98.99.16, tamar.khuntsaria@eugbc.net, kote.zal@eugbc.net. 



 
 

 
PRESS-RELEASE 

29.10.2010 
 
 
 

EU-Georgia Business Council (EUGBC) has organized a seminar for the Georgian 
producers on the export of fresh fruits and vegetables to the EU market  

 
 
EU-Georgia Business Council (EUGBC) with the support of the EU Delegation to Georgia in 
cooperation with the National Service of Food Safety, Veterinary and Plant Protection of the 
Ministry of Agriculture of Georgia has organizing a seminar on “What the Georgian Exporters 
Should Know to Access EU Market”. The seminar took place on October 28, at the 
Conference Hall of the National Service of Food Safety, Veterinary and Plant Protection of the 
Ministry of Agriculture of Georgia.   
 
The goal of the seminar was to inform Georgian producers on the issues affecting the export of 
fresh fruits and vegetables to the EU market. 
 
The Head of the National Service of Food Safety, Veterinary and Plant Protection, David 
Koberidze and Secretary General of the EU-Georgia Business Council, Konstantin Zaldastanishvili 
welcomed the participants and took part in the seminar sessions. 
 
During the seminar the expert of the food safety, veterinary and plant quarantine, Otar 
Skhvitaridze and the expert of the food safety and quality control, Giorgi Mikadze provided the 
participants the information on the following subjects:  

 The main aspects of marketing standards for fresh fruits and vegetables;  
 Specific marketing standards for citrus fruits; 
 Sanitary and phytosanitary measures for plants and plant products; 
 Food safety and hygiene requirements of the EU. 

 
Around 50 representatives of Georgian producers of fruits and vegetables, other interested 
organizations and media took part in the seminar.  
 
The participants showed strong interest towards the seminar topics, which resulted in a lively 
discussion and question and answer sessions.    
 
For additional information please contact EU-Georgia Business Council at 59.36.07, 8-95-
98.99.16, tamar.khuntsaria@eugbc.net. 
 
 
 
 
 



 
 

pres-relizi 
29.10.2010 

 
evrokavSiri-saqarTvelos biznes sabWom (EUGBC)  

qarTveli mewarmeebisTvis axali xilisa da bosneulis evrokavSiris 
bazarze eqsportis Sesaxeb seminari gamarTa 

 
 

evrokavSiri-saqarTvelos biznes sabWom (EUGBC) saqarTveloSi evrokavSiris 
warmomadgenlobis xelSewyobiTa da saqarTvelos soflis meurneobis saministros sursaTis 
uvneblobis, veterinariis da mcenareTa dacvis erovnul samsaxurTan TanamSromlobiT 
gamarTa seminari - “ra unda icodnen qarTvelma eqsportiorebma evrokavSiris bazarze 
SesaRwevad”. seminari Catarda 28 oqtombers, soflis meurneobis saministros sursaTis 
uvneblobis, veterinariisa da mcenareTa dacvis erovnuli samsaxuris sakonferencio 
darbazSi. 
 
seminari qarTveli mewarmeebisaTvis axali xilisa da bostneulis evrokavSiris bazarze 
eqsportis Sesaxeb informaciis miwodebas isaxavda miznad.  
 
seminaris monawileebs misasalmebeli sityviT mimarTes da mis muSaobaSi monawileoba miiRes 
saqarTvelos soflis meurneobis saministros sursaTis uvneblobis, veterinariisa da 
mcenareTa dacvis erovnuli samsaxuris ufrosma daviT koberiZem da evrokavSiri-
saqarTvelos biznes sabWos generalurma mdivanma, konstantine zaldastaniSvilma. 
 
seminaris msvlelobisas sursaTis uvneblobis, veterinariisa, da mcenareTa karantinis 
sakiTxebSi eqspertma, oTar sxvitariZem da sursaTis uvneblobisa da xarisxis 
zedamxedvelobis sakiTxebSi eqspertma giorgi miqaZem damswre sazogadoebas miawodes 
informacia Semdeg sakiTxebTan dakavSirebiT:  

 axali xilisa da bostneulis marketinguli standartebi;  

 specifikuri marketinguli standartebi citrusebisTvis;  

 evrokavSiris janmrTelobis da fitosanitaruli moTxovnebi mcenareebsa da 
mcenareul produqtebze; 

 moTxovnebi sursaTis uvneblobasa da higienaze. 
 
seminars daeswro xilisa da bosneulis mwarmoebeli qarTuli kompaniebis, sxva 
dainteresebuli organizaciebis da mediis daaxloebiT 50 warmomadgeneli. 
 
seminarma damswreTa didi interesi gamoiwvia, rac aqtiur diskusiaSi da azrTa urTierT-
gacvlaSi gamoixata. 
 
damatebiTi informaciisTvis SegiZliaT daukavSirdeiT evrokavSiri-saqarTvelos biznes 
sabWos: 59.36.07, 8-95-98.99.16, tamar.khuntsaria@eugbc.net. 

 
 

 



 
 
 
 
 

Annex 2 
 
 
 
 
 

Invitation, Agenda, List of Participants and Photos of the  
Seminar 

 
 
 
 

 
 



 
 

                                                                                                               
 
 
 

evrokavSiri-saqarTvelos biznes sabWos  
aqvs pativi mogiwvioT 

evrokavSiris xelSewyobiT ganxorcielebuli proeqtis 
farglebSi gamarTul seminarze 

 
 

 ra unda icodnen qarTvelma eqsportiorebma evrokavSiris 
bazarze SesaRwevad 

 
 

Mseminari Catardeba saqarTvelos soflis meurneobis saministros 
sursaTis uvneblobis, veterinariisa da mcenareTa dacvis erovnuli 
samsaxuris sakonferencio darbazSi, marSal gelovanis q. 6, Tbilisi 

 2010 wlis 28 oqtombers,  
10.30-dan 16.00 saaTamde  

 
 

evrokavSiri-saqarTvelos biznes sabWo (EUGBC) madlobas uxdis 
saqarTvelos soflis meurneobis saministros sursaTis uvneblobis, 

veterinariisa da mcenareTa dacvis erovnuli samsaxurs mWidro 
TanamSromlobisTvis 

 
 
samuSao ena - qarTuli 
seminaris programa Tan erTvis  
 
Tqveni mobrZaneba gTxovT dagvidasturoT 2010 wlis 26 oqtombramde 
Kote.zal@eugbc.net   
tamar.khuntsaria@bp.com 
 
 
 
 
 
 
 
 
 



                                                                                                               
 
 

The EU-Georgia Business Council (EUGBC)  
requests the pleasure of your company at the seminar, organized in the framework 

of the project supported by the European Union 
 
 

What the Georgian Exporters Should Know to Access EU Market 
 
 

Venue:  Ministry of Agriculture, 6, Marshall Gelovani Ave, Tbilisi 
Conference Hall of the National Service of Food Safety, Veterinary and Plant Protection  

28 October 2010, from 10:30 until 16:00 
 
 

The EU-Georgia Business Council (EUGBC) is grateful to the National Service of Food 
Safety, Veterinary and Plant Protection of the Ministry of Agriculture for close cooperation 

 
 

Working language – Georgian 
Attached please note the agenda of the seminar  
 
RSVP by 26 October, 2010 
Kote.zal@eugbc.net  
tamar.khuntsaria@bp.com 
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Project is funded by the  
European Union 

Project is implemented by the  
EU-Georgia Business Council  

                                                                             

Seminar: 
What the Georgian Exporters Should Know to Access EU Market 

 
Venue: Conference Hall of the National Service of Food Safety, Veterinary and 

Plant Protection, Ministry of Agriculture, 6, Marshall Gelovani Ave., Tbilisi 

 

October 28, 2010 
 
 

A G E N D A 
 
Working language – Georgian 
 
 

10:30 - 11:00 - Registration 
 

11:00 - 11:30 - Welcome and opening speeches:  
 David Koberidze, The Head of the National Service of Food 

Safety, Veterinary and Plant Protection 
 Konstantin Zaldastanishvili, Secretary General of the EU-

Georgia Business Council 
 Erik Eriksen, The Representative of the EU Delegation to 

Georgia 
 

11:30 - 11:45 - Coffee Break 
 

11:45 – 12:00 
 

- EU Export Help-Desk for the exporters of third countries 
Erik Eriksen, The Representative of the EU Delegation to 
Georgia 
 

12:00 - 12:45 - Sanitary and phytosanitary measures for plants and plant 
products 
Otar Skhvitaridze, expert of the food safety, veterinary and plant 
quarantine 
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12:45 - 13:30 - Food safety and hygiene requirements of the European Union 
(EU) 
Giorgi Mikadze, Expert of the food safety and quality control 
 

13:30 - 14:00 
 

- Questions and discussion 
  

14:00 - 14:45 - Buffet-Lunch  
 

14:45 - 15:00 - Main aspects of marketing standards for fresh fruits and 
vegetables 
Giorgi Mikadze, Expert of the food safety and quality control 
 

15:00 - 15:15 - Specific marketing standards for citrus fruits 
Otar Skhvitaridze, expert of the food safety, veterinary and plant 
quarantine 
 

15:15 - 15:45 - Questions and discussion 
 

15:45 – 15:55 
 

- Presentation of the Export Promotion Service of Georgian 
National Investment Agency (GNIA) 
Irakli Moistrafishvili – Export Promotion Chief Coordinator, 
GNIA 
 

16:55 - 16:00 - Conclusion of seminar 
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proeqti dafinansebulia  
evrokavSiris mier 

proeqti ganxorcielebulia 
evrokavSiri-saqarTvelos 

biznes sabWos mier  
 
 

Eseminari Temaze: 
 

ra unda icodnen qarTvelma eqsportiorebma 
evrokavSiris bazarze SesaRwevad 

 
 

seminaris Catardebis adgili:  
 

saqarTvelos soflis meurneobis saministros sursaTis 
uvneblobis, veterinariisa da mcenareTa dacvis erovnuli 

samsaxuri  
sakonferencio darbazi 

marSal gelovanis gamz. 6, Tbilisi  
 

28 oqtomberi, 2010 
 

p r o g r a m a 
 

samuSao ena – qarTuli 
 

10:30 - 11:00 _ registracia 
 

11:00 - 11:30 _ misasalmebeli sityvebi seminaris monawileTaTvis: 

 daviT koberiZe – saqarTvelos soflis meurneobis 
saministros sursaTis uvneblobis, veterinariisa da 
mcenareTa dacvis erovnuli samsaxuris ufrosi 

 konstantine zaldastaniSvili – evrokavSiri-saqarTvelos 
biznes sabWos generaluri mdivani 

 erik erikseni – saqarTveloSi evrokavSiris delegaciis 
warmomadgeneli  

 
11:30 - 11:45 _ Sesveneba / yava 

 
11:45 – 12:00 
 

internet-cnobari evrokavSiris bazarze 
eqsportiorebisaTvis 
erik erikseni – saqarTveloSi evrokavSiris delegaciis 
warmomadgeneli  
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12:00 - 12:45 _ evrokavSiris janmrTelobis da fitosanitaruli 
moTxovnebi mcenareebsa da mcenareul produqtebze 
oTar sxvitariZe – eqsperti sursaTis uvneblobis, 
veterinariisa, da mcenareTa karantinis sakiTxebSi 
 

12:45 - 13:30 _ moTxovnebi sursaTis uvneblobasa da higienaze  
giorgi miqaZe – eqsperti sursaTis uvneblobisa da 
xarisxis zedamxedvelobis sakiTxebSi 
 

13:30 - 14:00 
 

_ kiTxvebi da diskusia 
 

14:00 - 14:45 _ Sesveneba / bufeti 
 

14:45 - 15:00 _ axali xilisa da bostneulis marketinguli standartebi 
giorgi miqaZe – eqsperti sursaTis uvneblobisa da 
xarisxis zedamxedvelobis sakiTxebSi 
 

15:00 - 15:15 _ specifikuri marketinguli standartebi citrusebisTvis 
oTar sxvitariZe – eqsperti sursaTis uvneblobis, 
veterinariisa, da mcenareTa karantinis sakiTxebSi 
 

15:15 - 15:45 _ kiTxvebi da diskusia 
 

15:45 – 15:55 
 

_ saqarTvelos erovnuli sainvesticio saagentos eqsportis 
xelSewyobis samsaxuris prezentacia   
irakli moiswrafiSvili – saqarTvelos erovnuli 
sainvesticio saagentos eqsportis xelSewyobis mTavari 
koordinatori 
 

16:55 - 16:00 _ seminaris daxurva 
 

 
 













 

 

 



 

 

 



 

 

 



 
 
 

Annex 3 
 
 
 
 
 

Coverage in media 
 
 
 
 
 

 



 
 

Economics  
 
 
 

EU-Georgian Business Council Issues Fourth Publication for Georgian Exporters  
13:07 22-07-2010  

 

The EU-Georgia Business Council (EUGBC) with the support of the Delegation of the European 
Commission (EC) to Georgia, issued the fourth publication for Georgian exporters – ‘Export of 
Fresh Fruit and Vegetable to the European Union market from third countries’.  

 
The publication is about fresh fruit and vegetable marketing standards; specific marketing 
standards for citrus; EU health and phyto sanitary demands on plants and plant products also 
demands on food safety and hygiene.  

 
As EU-Georgian business council representatives explain, the project aims at aimed at raising 
business sector’s awareness of internationally recognized trade practices, rules and conditions 
for access to the European Union (EU) market. 

 
The publications intended for potential exporters are in Georgian with an English summary. They 
are part of EUGBC-led project aimed at providing the Georgian business community (mainly, 
small and medium entrepreneurs) with practical information on the complex EU trade legislation, 
regulations, procedures, rules and standards. 
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©  интернет

ТБИЛИСИ, 21 июл – Новости-Грузия, Габриэл Намталашвили. Вопросы экспорта свежих
фруктов и овощей из третьих стран на рынок Евросоюза побробно рассматриваются в новой
публикации, подготовленной для грузинских предпринимателей бизнес-советом "Евросоюз-Грузия"
(EUGBC).

Комментируя ее выход, председатель совета директоров бизнес-совета "Евросоюз-Грузия" Ховард
Чейси отметил, что новая публикация будет полезным практическим руководством для тех грузинских
бизнесменов, которые заинтересованы в экспорте свежих фруктов и овощей на рынки Евросоюза.

Публикация затрагивает такие важные вопросы, как маркетинговые стандарты свежих фруктов и
овощей, специфические маркетинговые стандарты для цитрусовых, фитосанитарные требования ЕС на
продукты растениеводства и растительного происхождения, а также требования по безопасности
продуктов питания и гигиене.

По мнению замминистра иностранных дел Грузии Давида Джалагания, "бизнес-совет "Евросоюз-Грузия"
успешно осуществляет одну из главных своих миссий - повышение уровня знаний грузинских
предпринимателей, особенно представителей малого и среднего бизнеса, об особенностях и
требованиях европейского рынка".

Руководитель делегации ЕС в Грузии Пэр Эклунд выразил уверенность, что сотрудничество с бизнес-
советом "Евросоюз-Грузия" будет способствовать реализации одного из основных приоритетов плана
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действий соседской политики Евросоюза - развитию торговли между ЕС и Грузией.

Генеральный секретарь бизнес-совета "Евросоюз-Грузия" Котэ Залдастанишвили особо отметил
простой и доходчивый стиль написания публикации, которая содержит важную информацию для
грузинских бизнесменов, занятых экспортом свежих фруктов и овощей.

http://www.newsgeorgia.ru//economy/20100722/213344519.html
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EU standards for Georgian fruit and vegetable importers

EU-Georgian Business Council (EUGBC) supports Georgian exporters at hot European market. A publication
'Export of Fresh Fruit and Vegetables from third Countries to the European Union Market' was issued to this
end.

Exports of Fresh Fruits and Vegetables to the EU market is subject to strict check of compliance with regard
to EU food safety and hygiene requirements, such as restrictions on certain food additives, pesticide residues
and chemical contaminants. Member States of the European Union decide where to carry out the official
checks and random testing - at the points of entry, distribution or retail sale.

The EU food safety legislation stipulates that all imported food shall comply with EU food safety standards. All
food importers are responsible for traceability of the food exported to the EU, which means that the importer
should be able to provide all necessary information about the primary production and post harvest handling of
the produce in order to satisfy EU food safety requirements. If the importer has a reasonable concern about
the quality of the food imported in the EU the importer should inform relevant authorities and the food must
be withdrawn from the EU market.

The publication also provides with general hygiene requirements for primary production of food, which are
also applicable to growing and harvesting of fruits and vegetables. It also describes relevant EU rules on
microbiological contamination, chemical contaminants, pesticides approved for use in the EU and those which
are banned, also harmonized Maximum Residue Levels (MRLs) for pesticides and food additives.

The EU also sets marketing standards for fresh fruits and vegetables the third country's exporters also should
comply with it. In addition to the strict regulatory framework, exporters of Fresh Fruits and Vegetables should
be aware of certification and inspection rules at the point of entry into the EU.

The EU legislation defines two main food categories: food of animal origin and non-animal origin. All
agricultural products including Fresh Fruits and Vegetables belong to the latter. Fresh Fruits and Vegetables
include fresh fruits, vegetables, herbs, sprouts, mushrooms as well as precut ready to eat fruits and vegetables.
Food of non-animal origin is entitled to less strict import rules in the EU than the food of animal origin. While
third country exporters of products of animal origin need to acquire a special imports approval from the EU
(and need an adjunction to the list of third country enterprises, which are allowed to export food of animal
origin to the EU market) this rule doesn't apply to the exporters of the products of non-animal origin.

According to the EU marketing standards Fresh Fruits and Vegetables are allowed on the EU market, if the
products are sound, of market quality and if the country of origin is marked on the product. Marketing
standards specify the quality, classification, size, packaging, storing, transporting, presentation and labeling
requirements of the products. The purpose of marketing standards is to inform consumers about the quality of
the product and its origin.

In order to ensure that Fresh Fruits and Vegetables exports from third countries meet the EU marketing

http://kvirispalitra.ge/index.php
http://www.georgianjournal.ge/index-archive.htm
http://www.georgianjournal.ge/2010/28-2010/f-b.htm
http://www.georgianjournal.ge/2010/28-2010/f-b.htm
http://www.georgianjournal.ge/2010/28-2010/f-b.htm
http://www.georgianjournal.ge/2010/28-2010/f-b.htm
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standards, exporters are required to have a Certificate of Conformity that can be acquired by the third country
exporters either in the exporting country or at the point of entry into the European Union. Inspection bodies of
the EU Member States carry out conformity checks of consignments of Fresh Fruits and Vegetables with the
information provided in the Certificate of Conformity.

Moreover third country exporters are required to provide a Phytosanitary Certificate at the point of entry into
the European Union issued by the competent authority in the third country and confirming that the exported
agricultural products are not contaminated with harmful chemical contaminants or micro-organisms, which
can cause harm to human or plant health and which are capable of carrying plant diseases.

 

Free virtual zones for IT development in Georgia

Virtual Zones freed from taxes and special regulations will be introduced in Georgia soon to give an impetus to
sluggish Georgian Information Technology (IT) market.

Georgian government plans to create several tax-and-regulation free virtual zones in Georgia. Any local or
foreign investor that will be operating in those zones and producing IT product will be free of income, excise,
customs and gain taxes. Moreover, the preferences will be introduced in other business regulations but
government has no detailed plan to this end; it is still under investigation; it is supposed to be outlined by the
second hearing of the bill that was already approved by the first hearing at the extraordinary session on July
16, 2010.

What is known for sure is that irrespective of the fact whether the producer company is a local or foreign-
based, the exported Georgian IT product will be exempted from taxes, Natia Mikeladze, Deputy Finance
Minister of Georgia, told Georgian Journal. The governmental understanding is that IT technologies are
underdeveloped in Georgia while it is the basis of modern world and economy. To boost the sector and produce
computers and IT programs locally, the questioned field needs preferences. 

"The aim of the bill for virtual zones is to create an attractive business climate for companies operating in IT
sector in Georgia," Mikeladze said.

This is a bill that will support IT development [in Georgia] as much as possible, " Nika Gilauri, Prime Minister
of Georgia, said at governmental sitting on June 18, 2010 prior the questioned bill was submitted to parliament.
"We have created Free Industrial Zones where the export-oriented companies enjoy the biggest possible tax
preferences; we want also to make Georgia as the tax free zone for companies that will be oriented on
computer technology's development, i.e. at IT development."

According to him, a foreign-based company can establish a company in Georgia and pay minimal for
that. Government expects that big companies like Microsoft will be attracted to enter Georgia as a result of
creation of free virtual zones. According to Mikeladze, there is a great interest and after the Primer trumpeted
the news on creation of free virtual zones and it was put on web sites of the State Chancellery and Ministry of
Finances of Georgia, people [very likely potential investors] from Ukraine, Poland and other countries have
been calling on hot-line to find out details of the initiative. 

Government initiated a bill for so called Virtual Zones early in June of 2010 and slated it for the autumn
parliamentary sessions, however due to unexpectedly big resonance government decided to accelerate the
parliamentary procedures and approve the bill at the extraordinary sessions in summer so as to have the law
by August to respond the demand and observe how it will work and what interest will ensue.

Mikeladze believes that big international IT companies will be interested in Georgia because tax-free export
enables them to cut down prices at international market and be more competitive. As to budgetary impact that
a tax-free initiative can  inflict, Mikeladze expects no impact in fact, as far as there is no company operating in
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ახალი ამბები: ეკონომიკა  
26 ივლისი, 2010  

 
 

1. აქტუალური თემა: საქართველო და სავაჭრო პრეფერენციათა 
განზოგადებული სისტემა (GSP) 

ქართველი მეწარმეები სავაჭრო პრეფერენციათა განზოგადებულ სისტემას (GSP) 
ნაკლებად იყენებენ. მიზეზებზე სარკეს ევროკავშირი-საქართველოს ბიზნეს საბჭოს 
გენერალურმა მდივანმა კონსტანტინე ზალდასტანიშვილმა მოახსენა.  

როგორ იყენებს საქართველო GSP-ს?  

ზალდასტანიშვილი: ევროკავშირს დღეისათვის მსოფლიოს 180-ზე მეტი 
ქვეყნისათვის აქვს მინიჭებული GSP-ით მოსარგებლე ქვეყნის სტატუსი, რაც ამ 
ქვეყნებს საშუალებას აძლევს ევროკავშირის ბაზარზე დაახლოებით 6,900 
დასახელების პროდუქცია შემცირებული ან ნულოვანი ტარიფით შეიტანონ. 
საქართველო ხსენებული სქემით 1995 წლიდან სარგებლობს.  

2005 წლიდან კი ევროკავშირმა შეღავათების ახალი სქემა - GSP+ აამოქმედა, რომლის 
მიხედვითაც 7,200 სახეობის პროდუქცია ევროკავშირის ბაზარზე საიმპორტო 
გადასახადისგან თავისუფლდება. საქართველო იმ 14 ქვეყნის სიაში მოხვდა, 
რომლებიც GSP+-ის სქემით სარგებლობის უფლება მისი მოქმედების დაწყების 
დღიდან.  

სამწუხაროდ, ამას ევროკავშირთან ვაჭრობაში მნიშვნელოვანი პოზიტიური ძვრები 
არ გამოუწვევია. მიჭირს ზუსტად გითხრათ, თუ რამდენი დასახელების 
პროდუქციის ექსპორტი ხდება საქართველოდან ევროკავშირის ბაზარზე 
შეღავათების GSP+ სქემის გამოყენებით, თუმცა იმისი თქმა შემიძლია, რომ ეს ციფრი 
დიდი არ არის.  

რა პრობლემები წარმოიშვება GSP-ის გამოყენების პროცესში?  

ზალდასტანიშვილი: როგორც მოგეხსენებათ, GSP ბენეფიციარ ქვეყნებს მხოლოდ 
სატარიფო შეღავათებს სთავაზობს. რაც შეეხება ვაჭრობაში არსებულ არასატარიფო 
ბარიერებს, როგორებიცაა სანიტარული და ფიტოსანიტარული მოთხოვნები, 
სტანდარტები, სურსათის უვნებლობა და სხვა, მათი გადალახვა არც თუ ისე იოლია.  

ვინაიდან ქართველი ექსპორტიორების მიერ არასატარიფო ბარიერების გადალახვა 
ხშირ შემთხვევებში ჭირს, გარკვეულწილად “ლიმიტირებულია” GSP+-ის 
გამოყენების შესაძლებლობაც.  
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იმისათვის რომ გაიზარდოს GSP+-ის გამოყენება, აუცილებელია ამ სქემით 
გათვალისწინებული შეღავათების და მათი გამოყენების წესების შესახებ მეწარმეებს 
ინფორმირება. ეს როგორც სახელმწიფოს, ასევე ბიზნეს-ასოციაციების 
გასაკეთებელია.  

ამ მიმართულებით ევროკავშირი-საქართველოს ბიზნეს საბჭო აქტიურად მუშაობს. 
ჩვენ ქართველი ექსპორტიორებისთვის ქართულ ენაზე გამოვეცით პუბლიკაცია, 
რომელიც ევროკავშირის სატარიფო შეღავათების სისტემას დეტალურად აღწერს, და 
საქართველოს სხვადასხვა რეგიონებში შესაბამისი სემინარებიც ჩავატარეთ. თუმცა 
მხოლოდ ეს საკმარისი არ არის.  

რა უნდა გაკეთდეს იმისათვის, რომ საქართველომ GSP+ უფრო ეფექტურად 
გამოიყენოს?  

ზალდასტანიშვილი: ევროკავშირის ბაზარზე პროდუქციის ექსპორტირებისათვის 
აუცილებელია, რომ ის ევროკავშირის ბაზრის ისეთ მკაცრ მოთხოვნებს 
აკმაყოფილებდეს, როგორებიცაა ჯანმრთელობის უსაფრთხოება, გარემოს დაცვა და 
სხვა.  

ზემოხსენებული არასატარიფო ბარიერების დასაძლევად საქართველოში გარკვეული 
საკანონმდებლო და ინსტიტუციონალური რეფორმებია გასატარებელი, რაც, თავის 
მხრივ, როგორც კერძო სექტორის, ასევე სახელმწიფოს აქტიურ და კოორდინირებულ 
მოქმედებებს მოითხოვს.  

ვაჭრობაში არსებული არასატარიფო ბარიერების გადალახვა საქართველოს 
ექსპორტიორებისათვის რთულ პრობლემას წარმოადგენს. ძალზე დიდი 
მნიშვნელობა ენიჭება საქართველოსა და ევროკავშირს შორის თავისუფალი 
ვაჭრობის შესახებ ღრმა და ყოვლისმომცველი შეთანხმების გაფორმებას (ამ 
მიმართულებით მოლაპარაკებები მიმდინარეობს). საგულისხმოა, რომ ეს შეთანხმება 
ქართველ ექსპორტიორებს არა მხოლოდ სატარიფო ბარიერების, არამედ 
არასატარიფო ბარიერების დაძლევაში დაეხმარება.  
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- Одним из самых актуальных воп-
росов последнего периода является
возможная приватизация магист-
рального газопровода. Со стороны
властей было сделано заявление, что
магистральный газопровод будет
изъят из списка не приватизационных
объектов, и у государства будет воз-
можность часть акций объекта разме-
стить на лондонской бирже. Вместе с
тем, минимум 51% объекта останет-
ся в государственной собственности.
Часть общественности не верит в это
решение и заявляет, что приватиза-
ции стратегических объектов не дол-
жно происходить. По Вашему мне-
нию, является ли магистральный га-
зопровод стратегическим объектом,
и можно ли его приватизировать?
Вообще, существуют ли в стране стра-
тегические объекты?

-Грузия не изолированное государ-
ство, она связана с разными страна-
ми, и, естественно, ее магистрали,
будь то газопровод, нефтепровод или
железная дорога, все они являются
стратегическими. Относительно того,

Шеварднадзе:Шеварднадзе:Шеварднадзе:Шеварднадзе:Шеварднадзе:     МММММагистральный газопроводагистральный газопроводагистральный газопроводагистральный газопроводагистральный газопровод
в кв кв кв кв конечноонечноонечноонечноонечном итоге дом итоге дом итоге дом итоге дом итоге достанется «Гстанется «Гстанется «Гстанется «Гстанется «Газпроазпроазпроазпроазпрому»му»му»му»му»
Интервью с экс-президентом Эдуардом ШеварднадзеИнтервью с экс-президентом Эдуардом ШеварднадзеИнтервью с экс-президентом Эдуардом ШеварднадзеИнтервью с экс-президентом Эдуардом ШеварднадзеИнтервью с экс-президентом Эдуардом Шеварднадзе

почему продают, ответ прост,
власть нуждается в деньгах, по-
тому и продает. Несмотря на это,
я не одобряю это решение. Про-
давать такие объекты действи-
тельно нельзя. На мой взгляд,
объекты такого значения не дол-
жны продаваться. Это элемен-
тарная истина, даже ребенку из-
вестно, что продажа магистраль-
ного газопровода, нефтепровода,
вообще трубопроводов связана
с большим риском.

Когда власти принимают такое
решение, этот вопрос, парал-

лельно парламента, должен обсудить
и народ, он довольно хорошо разби-
рается в бизнесе. Это не должно про-
исходить только посредством прессы.
Представители власти должны встре-
титься с населением, и сначала
разъяснить, что есть что, что вообще
значит магистральный газопровод, и
потом доказать, что продажа объекта
не нанесет вред стране.

-Как заявляют эксперты, в отноше-
нии магистрального газопровода не
может существовать коммерческого
интереса, и если кто-нибудь заинтере-
сован этим объектом, то у него могут
быть лишь только политические инте-
ресы. К тому же, российский "Газпром"
уже выразил желание купить магист-
ральный газопровод.

- По моему, магистральный газопро-
вод в конечном итоге достанется «Газ-
прому». По-видимому, «Газпром» на-
столько заинтересован в этом объек-
те, что, исходя из своих финансовых
возможностей, заплатит за него на-
много больше других и получит маги-
стральный газопровод.

У русского капитала в Грузии един-
ственный интерес - это Грузия. Пола-
гаю, что необходимо восстановить от-
ношения с Россией, может, путем тор-
говли, можно политическим путем,
однако невозможно восстановление
отношений с Россией продажей маги-
стрального газопровода. Как мне из-
вестно, был, и сейчас тоже есть разго-
вор о продаже ИнгуриГЭСа, что, по
моему мнению, также является боль-
шой ошибкой.

Высшие российские власти все еще
считают, что нельзя говорить с Саа-
кашвили, и до его смены не собирают-
ся восстанавливать отношения с Гру-
зией.

Если русский капитал займет в Гру-
зии господствующую позицию, полу-
чится, что придется служить интере-
сам России.

Касательно того, эта политика ре-
зультат невежества нынешней власти,
или целенаправленная политика, я бы
сказал так: власть нуждается в день-
гах, без денег власти не существует.

- Оппозиция, разрозненная после
весенне-летних акций 2009 года, мож-
но сказать, вчистую проиграла выбо-
ры 30 мая. После этого в оппозицион-
ных силах начались новые перегруппи-
ровки. Одни ездят в Германию для
встречи друг с другом и создания но-
вых блоков и альянсов, другие соби-
раются с силами и заявляют, что толь-
ко они, отдельно, тоже смогут сменить
власть, и собираются с силами к осе-
ни. По Вашему мнению, как будут раз-
виваться обстоятельства, сможет оп-
позиция поднять новую волну протес-
та и накалить политическую темпера-
туру в стране осенью?

-Ничего оппозиция не сможет дос-
тичь, если не объединится. Возмож-
но, у них отличные позиции по разным
вопросам, однако, по главному вопро-
су, в том, что власть надо менять, на-
верное, сходятся, именно это и долж-
но быть объединяющим.

В оппозиции много довольно умных
и талантливых людей, и нужно их объе-
динить. Так, в рознь, оппозиция ниче-
го не сможет сделать.

К тому же, нужно учесть, что у влас-
ти есть существенное преимущество
по сравнению с оппозицией, у нее ар-
мия, ей подчиняются полиция, руково-
дители местных администраций, теле-
видения. Так что, если оппозиция хо-
чет достичь главнейшей цели, для это-
го должна объединиться.

***
Власти Грузии заявляют, что не на-

мерены продавать контрольный пакет
МГ. 2 июля с.г. премьер-министр Гру-
зии Ника Гилаури, выступая на заседа-
нии Парламента Грузии, «категоричес-
ки исключил возможность продажи
контрольного пакета акций магист-
рального газопровода». В то же время
он не исключил, что «через несколько
лет на Лондонской бирже будут прода-
ны 5-10% акций МГ».

«У нас нет никакой программы по
продаже газопровода, мы не принима-
ли какого-либо решения по этому воп-
росу. Но я не исключаю, что через 2, 3,
4 или 5 лет на Лондонской бирже 5-10
проц. акций МГ будут проданы, но не
сейчас», - заявил Гилаури.

«Банки и Финансы» || «Бизнес
Грузия»

С 16 июля Luf thanza  начала осуще-
ствлять полеты по новому маршруту:
Тбилиси-Франкфурт. Новый рейс вы-
полняется  три раза в неделю самоле-
том типа Бойнг-737, который предла-
гает кресла бизнес и эконом класса.
Расписание полетов позволяет пасса-
жирам из аэропорта Франкфурта про-
должить полет  в 160 городов 73 стран
мира. Новый рейс будет осуществ-
ляться до 14 сентября 2010 года.

"Мы рады, что можем предложить
нашим пассажирам широкий выбор -
полет через Франкфурт вместе с ежед-
невными полетами в Мюнхен 8 раз в
неделю,"- заявил генеральный менед-
жер Luf thanza в Грузии Штефан
Шварц.

Прилетая в наши ключевые аэро-
порты, пассажиры могут продолжить
путешествие в направлении Северной
Америки и Азии. Бизнес-пассажиры и

EUGBC  знакомит  грузинскийEUGBC  знакомит  грузинскийEUGBC  знакомит  грузинскийEUGBC  знакомит  грузинскийEUGBC  знакомит  грузинский

бизнес с условиями экспортабизнес с условиями экспортабизнес с условиями экспортабизнес с условиями экспортабизнес с условиями экспорта

свежих  фруктов  и овощей  на рынок ЕСсвежих  фруктов  и овощей  на рынок ЕСсвежих  фруктов  и овощей  на рынок ЕСсвежих  фруктов  и овощей  на рынок ЕСсвежих  фруктов  и овощей  на рынок ЕС
Вопросы экспорта свежих фруктов

и овощей из третьих стран на рынок
Евросоюза рассматриваются в новой
публикации, подготовленной бизнес-
советом «Евросоюз-Грузия» - EUGBC.

Комментируя ее выход, председа-
тель совета директоров бизнес- сове-
та «Евросоюз-Грузия»   Ховард Чейси
отметил, что новая публикация будет
полезным практическим руковод-
ством для тех грузинских предприни-
мателей, которые заинтересованы в
экспорте свежих фруктов и овощей на
рынки Евросоюза.

Публикация затрагивает такие важ-
ные вопросы, как маркетинговые стан-
дарты свежих фруктов и овощей, спе-
цифические маркетинговые стандар-
ты для цитрусовых, фитосанитарные
требования ЕС на продукты растение-
водства и растительного происхожде-
ния, а также  требования по безопас-
ности продуктов питания и гигиене.

По мнению заместителя министра
иностранных дел Грузии Давида Джа-
лагания, «бизнес-совет «Евросоюз-
Грузия»  успешно осуществляет   одну
из основных своих миссий – повыше-
ние уровня знаний грузинских пред-
принимателей, особенно представи-
телей малого и среднего бизнеса,  об
особенностях и требованиях  европей-
ского рынка».

Рады сотрудничать с бизнес-сове-
том  «Евросоюз-Грузия», заявил руко-
водитель делегации ЕС в Грузии Пэр
Эклунд. Он выразил  уверенность , что
оно будет способствовать реализации

одного из основных приоритетов пла-
на действий соседской политики Ев-
росоюза – развитию торговли между
ЕС и Грузией. Генеральный секретарь
бизнес-совета «Евросоюз-Грузия»
Котэ Залдастанишвили особо отмеча-
ет простой и доходчивый стиль  напи-
сания публикации, которая содержит
важную информацию для грузинских
бизнесменов, занятых экспортом све-
жих фруктов и овощей.

 С электронной версией публикации
можно познакомиться на сайтах биз-
нес-совета «Евросоюз-Грузия», а  так-
же представительства ЕС в Грузии.

LufLufLufLufLufthanza: Тthanza: Тthanza: Тthanza: Тthanza: Тбилиси-Франкфбилиси-Франкфбилиси-Франкфбилиси-Франкфбилиси-Франкфуртуртуртуртурт
туристы смогут на-
сладиться нашим
сервисом высокого
класса на борту Бо-
инг -737. Мы пред-
лагаем им само-
лет, оснащенный
интер-континен-
тальными устрой-
ствами, отметил
Штефан Шварц.

Боинг -737  пред-
лагает кресла высо-
кого качества, об-
служивание и мони-
торы, оснащенные
развлекательными
п р о г р а м м а м и .
Комфортные крес-

ла бизнес- класса двигаются на 180
градусов и принимают форму крова-
ти, что дает возможность пассажирам
отдохнуть и расслабиться во время по-
лета. Помимо того, развлекательную
программу 2/2 можете посмотреть на
инсталлированном на каждом кресле
видеоэкране.

Вместе с авиакомпаниями партне-
рами - Австрийскими авиалиниями и
BMI (Бритиш Мидланд Интернейшнл)
Luf thanza-группа является крупней-
шим интернациональным перевозчи-
ком и предлагает пассажирам 19 еже-
недельных рейсов из Тбилиси, так же,
как и связь Грузии с ключевыми аэро-
портами Германии, Австрии и Объе-
диненного Королевства.

Пассажирам, следующим франк-
фуртским рейсом в Северную Амери-
ку и Азию, не понадобится шенгенская
виза.
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- ახალი ამბები – EXPRESSNEWS – ახალი ამბების სააგენტო - 
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ქართული პროდუქციის ევროკავშირის ბაზარზე შესაღწევად 
დღეს, სპეციალური სემინარი გაიმართება 

 

Posted By admin On ოქტომბერი 28, 2010 @ 8:56 am In საზოგადოება | No Comments 

ქართული პროდუქციის ევროკავშირის ბაზარზე შესაღწევად სპეციალური 

სემინარი გაიმართება.  

ევროკავშირი-საქართველოს ბიზნეს საბჭო საქართველოში ევროკავშირის 

წარმომადგენლობის ხელშეწყობითა და საქართველოს სოფლის მეურნეობის 

სამინისტროს სურსათის უვნებლობის, ვეტერინარიის და მცენარეთა დაცვის 

ეროვნულ სამსახურთან თანამშრომლობით მართავს სემინარს – “რა უნდა 

იცოდნენ ქართველმა ექსპორტიორებმა ევროკავშირის ბაზარზე შესაღწევად”.  

სემინარი მიზნად ისახავს ქართველ მწარმოებლებს მიაწოდოს ინფორმაცია 

ახალი ხილისა და ბოსტნეულის ევროკავშირის ბაზარზე ექსპორტის ისეთ 

მნიშვნელოვან თემებზე, როგორებიცაა: ახალი ხილისა და ბოსტნეულის 

მარკეტინგული სტანდარტები; სპეციფიკური მარკეტინგული სტანდარტები 

ციტრუსებისთვის; ევროკავშირის ჯანმრთელობის და ფიტოსანიტარული 

მოთხოვნები მცენარეებსა და მცენარეულ პროდუქტებზე; მოთხოვნები 

სურსათის უვნებლობასა და ჰიგიენაზე.  

სემინარი 10:30 საათზე, სოფლის მეურნეობის სამინისტროს სურსათის 

უვნებლობის, ვეტერინარიისა და მცენარეთა დაცვის ეროვნული სამსახურში 

გაიმართება. 
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pecialized agriculture 
niche products can 
probably succeed in 
trying to enter Euro-

pean markets according to 
experts interviewed by The FI-
NANCIAL. However there are 
several obstacles and barriers 
companies might face while ex-
porting. The extent of problems 
consequently varies according 
to the size and the resources 
of the entity. The smaller the 
company the more diffi cult to 
export and extend operations. 
The majority of problems en-
countered while trying to ex-
port are to do with the quality 
and price of the product. 

“I believe that organic bio 
products are quite interesting 
for European markets. Geor-
gian greens have already en-
tered the EU market with suc-
cess. We are not referring to 
mass provision of vegetables, 
rather fi nding niche markets 
for certain Georgian agricul-
ture products,” said Ambas-
sador Konstantin Zaldastan-
ishvili, Secretary General of 
EUGBC, the Europe Georgia 
Business Council.

“Specialized agricultural 
niche products as well as tex-
tiles might be successful in 
exporting,” declared Patrick 
Jung, Project Manager at 
DWVG, the German Business 
Association in Georgia.

However in Georgia, a coun-
try of agriculture, the major-
ity of export consists of fer-
roalloys, scraps of black metal, 
gold, nitric fertilization, copper 
ore and concentrated products, 
as well as alcoholic drinks and 
different types of nuts, accord-
ing to the Georgian National 
Investment Agency.

“100% of produced fer-
roalloys are exported as the 
USA cancelled all restrictions 
on this product in 2001. More-
over, if there was more produc-
tion potential for this product, 
it would be assimilated by the 
international market too,” said 
Irakli Moistsraphishvili, Ex-
port Promotion Chief Coordi-
nator at the Georgian National 
Investment Agency.

“There is large competition 
in citrus fruits in the EU mar-
ket. However, if you provide 
good quality citrus fruits bal-
anced by good prices you have 
the potential to export to the 
EU,” believes Zaldastanishvili, 
EUGBC.

”If you want to enter the 
market you should defeat oth-
ers, and this will be by a good 
combination of price and 
quality. If you can’t manage 
that you lose potential even in 
your local market and any im-
ported product automatically 
becomes better than yours. 
That’s because it is good trade 
liberalization and competition 
that awakes everyone, locals 
as well as importers,” declared 
Zaldastanishvili.

“We are not thinking of ex-
porting Marneuli production at 
present as we are more focused 
on satisfying local market de-
mand. There has been interest 
from different countries, main-
ly for sauces, such as Ajika, 
Tkemali, pickled cucumbers, 
tomato sauce, jam, and Geor-
gian tea. Development of the 
agriculture sector and a good 
harvest is giving us hope to ful-
ly satisfy demand in Georgia as 
well as in other countries of the 
world,” said David Sisvadze, 
Sales Manager at Marneuli, 
one of the biggest food produc-
ers in the country.

MARKETING
“Europe has quite a diffi cult 

and regulated market. For a 
product to enter the EU market 
it should satisfy many terms 
and conditions, and should 
overcome both tariff and non-
tariff barriers,” declared Zal-
dastanishvili.

The tariff barrier includes 
different types of taxes and 
payments, while the non-tariff 
barrier consists of standards 
- sanitary, phytosanitary, and 
food safety.

“To overcome the tariff bar-
rier is much easier, this after-
wards is included in the price 
and does not cause any techni-
cal problems. However tech-
nical problems are faced in 
overcoming non-tariff barriers. 
For a product to enter the Eu-
ropean market it should have 
documentation which provides 
full information on the stand-
ards and quality of the product. 
Without specifi c documentation 
and certifi cates the product is 
not allowed on to the European 
market,” Zaldastanishvili said.

“The preferential trade re-
gime is not the only solution 
to export development, this is 
a supporting factor. However, 
if the non-tariff barrier is not 
overcome and the product has 
not the subsequent quality and 
documentation the company 
will not be able to use the privi-
lege. Non-tariff barriers become 
an obstacle to the tariff barrier,” 
said Zaldastanishvili.

“The main problem is knowl-
edge of how to overcome non-
tariff barriers and consequently 
there arise other problems con-
cerned with creating competi-
tive products. It is quite diffi cult 
especially for SMEs to get to 
know EU markets and the regu-
lations. One of the ways to sup-
port exporters is to help them 
deepen their knowledge and in-
form them on the specifi cs char-
acterized by the EU markets,” 
Zaldastanishvili added.

“Each country has differ-
ent mechanisms for market 
protection. One of which is the 
guarantee of product safety, for 
protecting customers from us-
ing low quality products, even 
if they are cheap,” said Moists-
raphishvili.

According to Moistsraphish-
vili, in the case of vegetable 
products all phytosanitary 
norms should be followed, if the 
case is concerning animal origin 
products, the provider country, 
in our case Georgia, should have 
an investigation mechanism of 
product origin, which does not 
exist in Georgia.

“The Ministry of Agriculture, 
national management unit of 
food safety, plant protection 
and veterinary, is actively work-

ing on this direction to adopt 
an investigation mechanism of 
product origin and we believe 
this problem will be solved soon 
and Georgian production will 
open the road to European mar-

kets,” Moistsraphishvili added.
According to Zaldastanishvili 

price in general is always an ob-
stacle while exporting.

“In Georgia a foreign apple 
costs 5-6 GEL, which is quite a 
high price, whereas in western 
countries an apple does not 
cost so much. If all fruit produc-
ers went to the markets them-
selves, we are referring to small 
farmers, the product would be 
more expensive. Somehow our 
producers should also think of 
some cooperation so that trans-
portation costs can be reduced 
as well as administrative ex-
penses,” Zaldastanishvili said.

“Moreover, it is quite impor-
tant to note the quantity. Low 
price will be achieved through 
large quantity, consequently 

when we speak of competi-
tion, our entrepreneurs should 
note that if it is not the case of 
large volume the price will be 
less competitive, if the prod-
uct is not in the bio segment of 
course, the prices of which in 
western countries are quite high 
and might be even considered a 
niche market,” Zaldastanishvili 
added.

“Furthermore, one of the 
obstacles of trade is un-com-
petitiveness. A business can be 
uncompetitive in its own mar-
ket as well. Production does 

not mean its realization. The 
volume of production should 
depend on the market and be-
fore production the individual 
should consider whom the sales 
are aimed at otherwise there 

will be huge losses,” declared 
Zaldastanishvili.

“For those who would like to 
export, it is important to make 
themselves visible on the in-
ternet with a professional and 
informative company website. 
Businesses should enter con-
tact, product, company infor-
mation on online business di-
rectories as well as online trade 
portals. Moreover, companies 
should have professional com-
mercial proposals in English,” 
declared Jung.

According to Zaldastanishvili, 
the majority of exported Geor-
gian products in Europe cover 
Georgian stores and in coun-
tries like Germany, and Russian 
supermarket chains. Moreover, 
there is a huge market of the 

Russian language population as 
well as people from post-soviet 
republics, which are aware of 
Georgian products and retain a 
form of nostalgia for them.

“Georgian wine is for the 
medium price segment. In my 
opinion, an increase in volume 
of exported wine will be pos-
sible if Georgian companies 
do not recognize each other as 
competitors at this stage. There 
should be raised public aware-
ness towards Georgian wine in 
general otherwise for compa-
nies alone it will be quite diffi -

cult to enter EU markets,” Zal-
dastanishvili declared.

“Step by step Georgian wine 
is entering the European mar-
ket, a market which is more 
civilized, where there is fair 
competition and the rules are 
known, which does not change 
the rules in a day and create dif-
fi cult conditions for business. 
Of course, the rules of the game 
change there too, as regulation 
also changes, however, informa-
tion is spread well in advance, 
so that businesses have time to 
adapt to the new regulation,” 
Zaldastanishvili added.

 

EXPORT FIGURES 

The external trade turnover of 
Georgia reached 4,608 million 
USD as of January-September, 
2010, which is 17% more com-
pared to the previous year. From 
here export was 1,098 million 
USD (34% more), while import 
was 3,511 million USD (13% 
more), creating a trade defi cit of 
2,413 million USD (5% more).

According to the Georgian 
National Investment Agency 
there has been an increase in 
export structure in several di-
rections such as: the export of 
cattle by 78%, consisting of 7.3 
million USD; fresh fi sh by 112% 
compared to last year’s indica-
tor and consisting of 3.6 million 
USD; fi sh fat has increased by 
175% and is 1.1 million USD; 
citrus export has increased nine 
times and is 1.8 million USD; 
and wine, which compared to 
the previous year’s indicator in-
creased by 41% and consists of 
13.4 million USD.

External trade turnover with 
EU countries was 1,205 million 
USD for January-September 
2010, which is 9% more com-
pared to the previous indicator, 
out of which 205 million is ex-
port. The trade turnover with CIS 
countries was 1,489 million USD 
(27% more). And total export 
consisted of 444 million USD.

The share of large-scale trade 
partners consists of 67% of total 
external trade turnover. Among 
the large-scale partners there 
are Turkey (770 million USD), 
Azerbaijan (489 million USD), 
Ukraine (445 million USD), 
USA (254 million USD), Ger-
many (251 million USD), China 
(250 million USD), Russia (223 
million USD), and Armenia 
(146 million USD).

“Russia is the most diffi -
cult trade partner for us today. 
There has not been direct trade 
between Georgia and Russia 
since the year 2006. However 
it should be mentioned that tra-
ditional trade partner countries 
like members of the Common-
wealth of Independent States 
(CIS), from Georgia’s trade 

turnover side compromise their 
positions towards European 
Countries,” said Moistsraphish-
vili.

The increase in trade turno-
ver with European countries 
is not at the expenses of trade 
turnover reduction with CIS 
countries. This means that we 
are sustaining and developing 
trade relationships with CIS 
countries as well as making the 
foundation for trade relation-
ships with the EU,” Moistsra-
phishvili added.

PREPARING 
DOCUMENTATION

“In Georgia there is one of 
the most liberal export regimes. 
To form export an individual 
should address custom houses,” 
declared Moistsraphishvili.

While exporting an indi-
vidual needs certifi cation of 
origin, which gives the right to 
use consequent privileges in the 
country. There are four types of 
certifi cate of origin: (1) The cer-
tifi cate of origin of goods with-
out privileges (un-preferential); 
(2) the certifi cate of origin of 
good privileges (preferential) 
- form “A”; (3) Preferential Cer-
tifi cate of Origin CT-1; (4) Pref-
erential Certifi cate of Origin 
EUR.1.

The certifi cate of origin of 
good privileges (preferential) 
- form “A” is given to specially 
defi ned goods from Georgian 
custom houses’ territory to de-
fi ned countries while exporting.

“Defi ned criterions of the 
country of origin as well as the 
rules of giving and fi lling the 
certifi cate are defi ned by the di-
rectives of the preferential giv-
ing country,” Moistsraphishvili 
added.

To get a certifi cate of origin 
the following documentation 
is needed: the statement of ex-
porter, declaration about the 
origin of the goods and owner-
ship, contract (agreement) and 
invoice. 

“While exporting it is vital 
to have information about the 
product quality as well as who 
can make quality certifi cation 
in Georgia. The majority of gov-
ernments regulate demand of 
nutrition products and animal 
nutrition products on the basis 
of the World Trade Organiza-
tion’s sanitary and phytosani-
tary agreement (SPS),” declared 
Moistsraphishvili. 

In international trade there is 
wide use of quality certifi cates 
such as: ISO, OHSAS, and HAC-
CP. The ISO catalogue alone in-
cludes 18,000 standards, which 
are classifi ed according to in-
ternational classifi cation stand-
ards. The use of these standards 
gives the producer, seller, cus-
tomer the right to request the 
common quality of the product. 
If the product is certifi ed with 
this system then the place of 
production does not have any 
importance. The use of common 
international standards makes 
the international trade process 
easier, as the seller and buyer 
are speaking one international 
language in correspondence to 
product quality issues,” Moist-
sraphishvili added. 

Contact EUGBC for more info:
 

EUGBC REPRESENTATIVE IN 
GEORGIA

TAMAR KHUNTSARIA 
TEL: +995 (32) 593607

MOBILE: +995 (95) 989916
E-mail: Tamar.Khuntsaria@

BP.COM

Rue Neerveld 107, 1200 
Brussels, Belgium

TEL: +32 (0)2 761 93 60
E-mail: info@eugbc.net

financial news

Small-Biz:
Planning to Export to the EU?

By KETI CHKHIKVADZE

  The FINANCIAL

Georgia has a preferential trade regime with 
the EU, which means Georgia is using a GSP+ 
supporting scheme - approximately 7,200 
Georgian products are not taxed while 
entering EU markets.
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them in cardboard boxes specially produced for Nergeta. 
Each kiwi has small stickers with the Nergeta logo, which 
is a novelty in the history of Georgian fruit marketing. This 
means that each kiwi was individually selected and sorted 
before being offered to customers. 

The Nergeta company decided not to use words such as 
“ecologically clean” or “natural” for the promotion of its 
product – the company representatives simply brought the 
samples of their kiwis to an accredited laboratory, had them 
checked for nitrates, pesticides and radioactive substances 
and then published the results on various Georgian pages of 
Facebook. The company also has its own page on Facebook 
where readers can find useful and interesting information 
on the history of kiwi, its dispersal in Georgia, also useful 
features of kiwi and recipes involving kiwi fruit. 

Nergeta – 
Producing 
Useful Fruit

The Nergeta company was founded in 2009 and in 
the autumn of the same year started purchasing kiwis 
from Georgian farmers, sorting them, packing and selling 
them on the Georgian market. Georgia, particularly the 
Samegrelo region, has excellent conditions for kiwi farm-
ing. Kiwi plantations were first seeded in 1980s in Georgia. 
However, the Georgian kiwi established its place on the lo-
cal market only in recent years. Kiwi farming is gradually 
increasing in Georgia and therefore you can find more and 
more Georgian kiwis in local shops and bazaars. 

At the same time, Georgian family farmers and mer-
chants do not have enough knowledge and technical facili-
ties for storing kiwi undamaged for a long time. Nergeta 
Company has solved this problem. The Company can 
store kiwi for 6-7 months so that it does not lose its taste 
or features. The company separates kiwis by size and packs 

Kiwi is considered to be one of the most healthful fruits 
in the world. It has high concentration of vitamin C, is a 
strong antioxidant and contains polyacid and dietary fiber.

Accessing the EU market via third country exporters 
of fresh fruits and vegetables requires compliance with 
regulations designed by the EU to ensure food safety and 
plant health within the EU. The EU also sets market-
ing standards for fresh fruits and vegetables which are 
applicable for imports from third countries (including 
Georgia). In addition to this strict regulatory framework, 
exporters should be aware of certification and inspection 
rules at the point of entry into the EU.

The EU legislation defines two main food categories: 
food of animal origin and non-animal origin. All agri-
cultural products including fresh fruits and vegetables 
belong to the latter. Fresh fruits and vegetables include 
fresh fruits, vegetables, herbs, sprouts, mushrooms as well 
as precut ready to eat fruits and vegetables. Food of non-
animal origin is entitled to less strict import rules in the 
EU than the food of animal origin. While third country 
exporters of products of animal origin need to acquire a 
special imports approval from the EU, this rule doesn’t 
apply to the exporters of the products of non-animal ori-
gin. However, third country exporters of fresh fruits and 
vegetables still must comply with the relevant EU legisla-
tion, which is provided in one of the brochures published 
by EU-Georgia Business Council. 

Available also on the web in both Georgian and English 
languages: 

http://www.eugbc.net/files/1_33_432312_book_axali2222.
pdf

EUGBC appears to be the author of several seminars, 
one of which was held on 28th of October  in the National 
Service of Food Safety, Veterinary and Plant Protection 
of the Ministry of Agriculture. Topic: What the Georgian 
Exporters Should Know to Access EU Market. Similar 
events are planned in the future as well. For detailed infor-
mation please contact the EUGBC country representative 
Tamar Khuntsaria (+995 32 593607 or +995 95 989916).

Creperie 
Corner

In our previous magazine we already introduced you 
to “Creperie Corner” as an example of a successful local 
business. Now we want to present their products and some 
of the prices. 

Crepe with mushrooms: 2 30

Crepe with bacon and cheese: 2 95

Crepe with Nutella: 3 00

Toast: 3 65  
Bacon Sandwich: 3 90

Pizza: approx. 14 – 20 GEL
Vegan Pizza: 11 90

Salad price depends 
of what and how much 
you mix.

introdu

Creperie 
Corner

Export of Fruits and Vegetables to the EU
Material by 

EU-Georgia Business Council
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Positive feedback received  
 
 
 
 

 



E-mail received from Tea Levidze, Business and Economic Centre (BEC) representative, 
seminar participant, Monday 01/11/2010  
 
Dear Tamar, 
 
Once again let me thank you for inviting Business and Economic center (BEC) to the seminar 
“What the Georgian exporters should know to access EU market”. The seminar was very useful 
and informative, namely for Georgian entrepreneurs aiming at accessing EU market.     
 
BEC found particularly interesting the presentation on “food safety and hygiene requirements” 
delivered by invited expert, Giorgi Mikadze. EUGBC publications distributed in the beginning of 
the seminar also served as a useful guide to the topics covered at the seminar.  
 
We consider that this meeting shall be followed up with other discussions organized around more 
specific topics involving consultation companies that will provide concrete recommendations to 
entrepreneurs.     
 
We will be happy to participate in the similar meetings, should you again plan and organize in the 
future.  
 
Yours sincerely, 
 
Tea Levidze 
 

 
 
Business and Economic Centre 
Section C, Parliament of Georgia 
8 Rustaveli Avenue, 
0118, Tbilisi, Georgia 
Tel: +995 (32) 28 26 21/22/23 
Fax: +995 (32) 92 36 43 
Mobile Phone: +995 99 50 53 11 
E-mail: tea@bec.ge 
New Web: www.bec.ge 
 
 
 





Unofficial translation 

 
G E O R G I A 

 
 
Ministry of Foreign Affairs  
No: 3/2639-13 
05.11.2010 
 
 
 

To Mr. Konstantin Zaldastanishvili 
Secretary General of  

EU-Georgia Business Council (EUGBC) 
 
 
 
 
 
Mr. Konstantin, 
 
The Ministry of Foreign Affairs of Georgia welcomes and deeply appreciates 
the activities of the EU-Georgia Business Council (EUGBC) aimed at 
enhancing Georgia’s integration process in the European Union. The seminar 
“What the Georgian exporters should know to access EU market” held on 
October 28, 2010 as well as various other activities and events carried out 
with your support are bright examples of such endeavors. 
 
The Ministry of Foreign Affairs is always ready to cooperate with you and EU-
Georgia Business Council in scope of one of the main priority areas of the 
country’s foreign policy. 
 
 
Yours sincerely, 
 
David Jalagania 
Deputy Foreign Minister  
 
      
 
 





Unofficial translation 

 
 
 

Deputy State Minister of Georgia 
for European and Euro-Atlantic Integration 

 
 
No: 10-g-747 08.11.2010 
 
 
 

To: Mr. Kote Zaldastanishvili 
Secretary General of  

EU-Georgia Business Council (EUGBC) 
 
 
 
 
Mr. Kote, 
 
Please be informed that the Office of the State Minister welcomes the 
activities of the EU-Georgia Business Council (EUGBC) aimed at supporting 
the export of Georgian products to the EU market through respective 
seminars. We consider that such seminars are vital in increasing the 
country’s export potential as well as in the forthcoming talks with the EU on 
the Deep and Comprehensive Free Trade Agreement (DCFTA). 
 
We hope that the EUGBC will further continue its activities of informing 
Georgian entrepreneurs on the EU trade regimes and regulations.   
   
We are ready to support and cooperate with the Council within our 
competence.  
 
Yours sincerely, 
 
Tamar Beruchashvili 
 
 
 
 
 

7 Ingorokva Street, 0134, Tbilisi, Tel/Fax: 92-05-51 
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From: Grdzelishvili Giorgi GTZ GE [mailto:giorgi.grdzelishvili@gtz.de]  
Sent: 11 November 2010 07:26 
To: Khuntsaria, Tamar 
Cc: Kote Zaldastanishvili 
Subject: AW: seminar feedback 
 
Dear Tamar, 
 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) GmbH 
welcomes EUGBC trade seminars. I think it was a very good idea to have 
the representatives of state institutions and private sector invited 
together at the event. This incurred a lively and productive discussion.  
 
Best regards,   
 
 
Giorgi Grdzelishvili  MBA 
 

Programme Coordinator 
Private Sector Development in South Caucasus 
 
Deutsche Gesellschaft für Technische Zusammenarbeit (GTZ) GmbH 
- German Technical Cooperation - 
 
 

12, Chanturia Str. 
0108 Tbilisi, Georgia 

T    +995 32 98 22 46 
F    +995 32 95 88 81 
M   +995 95 59 56 65 
E    giorgi.grdzelishvili@gtz.de  
I      www.gtz.de  
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